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a b s t r a c t

Studies on residents' perceptions toward ethnic neighborhood tourism have primarily been conducted
from the perspective of minority residents whose culture is represented to tourists. This study explored
perceptions of Japanese residents living in a Brazilian neighborhood in Gunma, Japan, toward ethnic
neighborhood tourism focusing on Brazilian culture. The research examined ways in which residents'
ethnic attitudes towards Brazilians influence the same residents' level of support for this unique form of
tourism. A survey of 456 households revealed that those who had positive attitudes towards Brazilians
perceived ethnic neighborhood tourism as an opportunity to employ, involve and interact with Brazilian
neighbors in town. The results also indicated that socio-demographic and residential factors influenced
individuals' perceptions about ethnic neighborhood tourism.

© 2015 Elsevier Ltd. All rights reserved.
1. Introduction

In multi-ethnic societies, such as those in the United States,
Australia, and more recently, in countries throughout Europe and
Asia, areas with high concentrations of individuals belonging to the
same ethnic group have been developed as tourism destinations.
Ethnic neighborhoods that were historically reputed as places to
avoid have now become places to celebrate ethnic diversity and to
attract tourists. “Chinatowns” across North America, Little Havana
in Miami, or Banglatown in London are a few examples of such
tourism development. Japan is no exception. Despite the general
consensus that Japan is relatively homogenous in terms of ethnicity
of its residents, several ethnic neighborhoods, including those with
yama), woosnam@tamu.edu
high numbers of Chinese and Korean immigrants and descendants,
and most recently Brazilian immigrants and descendants, have
emerged as tourism destinations.

Several studies to date have explored local residents' percep-
tions of ethnic neighborhood tourism in the United States (Santos&
Yan, 2008), Europe (Shaw, Bagwell, & Karmowska, 2004), and Asia
(Henderson, 2003). These studies have primarily focused on the
perspectives of the ethnic minority group whose culture is repre-
sented to tourists. Implicit in the literature is the idea that, while
the tourism in an ethnic neighborhood is implemented only to
attract the tourists from the dominant group, quality of life of the
ethnic minority group is ignored in the planning process
(Henderson, 2003). That being said, little work has centered on
dominant group members' perspectives of the minority group as
they pertain to tourism representations. In this study, therefore, the
attitudes of Japanese residents (as the dominant ethnic group)
living in a Brazilian (as the minority ethnic group) neighborhood
will be explored.
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In exploring Japanese residents' attitudes, particular attention
will be paid to examine the relationship between residents' atti-
tudes (i.e., “ethnic attitudes”) toward Brazilians and the same res-
idents' level of support for ethnic neighborhood tourism focused on
Brazilian culture. Over the last two decades, scholars have identi-
fied many factors that have influenced the attitudes of local resi-
dents towards tourism, including perceived economic and personal
benefits, characteristics and identity of residents and the commu-
nity, and the relationship between residents and tourists (see
Andereck & Vogt, 2000; Harrill, 2004; L�atkov�a & Vogt, 2012;
Lankford & Howard, 1994; Liu & Var, 1986; McCool & Martin
1994; McGehee & Andereck, 2004; Teye, S€onmez, & Sirakaya,
2002; Wang & Pfister, 2008; Woosnam, 2012). However, percep-
tions of inter-ethnic relations within a community have not been
examined as a factor that may serve to explain residents' attitudes.
Dustmann and Preston (2001) argue that attitudes of members of
the dominant ethnic group towards minority group members in-
fluence social and economic inclusion/exclusion of immigrants. If
so, knowing dominant group's attitudes towards a minority group
and how the attitudes influence their perceptions for ethnic
neighborhood tourism might be a critical step for this type of
tourism to be more inclusive of all community members. Therefore,
this study will examine how Japanese residents' attitudes toward
Brazilians influence their level of support for tourism development
centered on Brazilian culture. This study has three main purposes:
(1) to explore the factor structure of the Ethnic Attitude Scale (EAS),
(2) to examine whether resulting factors from the EAS significantly
predict attitudes toward ethnic neighborhood tourism concerning
Brazilian culture, and (3) to examine the degree to which attitudes
toward ethnic neighborhood tourism concerning Brazilian culture
vary among respondents, given socio-demographic and residential
variables.

2. Literature review

2.1. Ethnic neighborhood tourism

Ethnic neighborhoods that were once considered bastions of
unemployment, crime, and congestion have become marketed as
new, “exotic” destinations (Aytar & Rath, 2012; Henderson, 2000;
Santos, Belhassen, & Caton, 2008). The reasons behind the boom
of ethnic neighborhood tourism in western society and some parts
of Asia can be traced to deindustrialization and the spread of
western multi-culturalism (Drew, 2011; Santos & Yan, 2008; Zukin,
1993). Most recently, cities with declining manufacturing in-
dustries have begun to rely on tourism as a tool for economic and
social revitalization (Pang & Rath, 2007). Throughout this revitali-
zation process, the presence of an ethnic neighborhood, which of-
fers food and entertainment with a unique taste of the “Other,” has
become an asset, rather than a burden, for cities in attracting more
tourists. In addition, the shift from the traditional, “assimilation”
model to a multi-cultural agenda has changed the way to approach
to an ethnic neighborhood (Santos & Yan, 2008). With the new
agenda, a multi-cultural society has become viewed as an ideal
landscape of harmony, tolerance, and high social cohesion among
different ethnic groupsdincreasing demand for individuals to visit.

Several scholars (see Aytar & Rath, 2012; Drew, 2011; Gordon &
Newfield, 1996; Judd & Fainstein, 1999; Santos & Yan, 2008; Shaw
et al., 2004) identify problems associated with ethnic neighbor-
hood tourism. For example, Santos and Yan (2008) argue that
people in the ethnic neighborhood need to respond to the demand
for “exoticised” food, entertainment, and other products, which
may reinforce stereo-typical images of the ethnic group. Tourism
may alsomake ethnic neighborhoods “Disneytized” areas that error
on the side of meeting the needs of tourists more than those of
community residents (Aytar & Rath, 2012; Judd & Fainstein, 1999).
In addition, to attract tourists, an ethnic neighborhood needs to
portray and promote an image of itself as being positive,
welcoming, with no problems (Gordon & Newfield, 1996; Santos &
Yan, 2008). Such representation then may obscure the social reality
that the community is actually facing, including ethnic conflicts and
prejudice, crime, social inequality, and social isolation.

Despite these problems, positive effects of ethnic neighborhood
tourism have also been documented. For example, tourism fuels
employment and entrepreneurial opportunities even for people
without specialized knowledge and skill (Conforti, 1996; Santos &
Yan, 2008). It can also lead to recognition of ethnic minorities by
the dominant societal structure (Hitchcock, 1999; Pang & Rath,
2007). Indeed, Scheyvens (2002, p. 102) argues that tourism can
be a medium through which a marginalized community can share
their experience and past mistakes with tourists and be “rewriting
the history books in one sense.”

Overall, previous studies concerning ethnic neighborhood
tourism illustrate both negative and positive impacts that local
communities can experience. However, many of these existing
studies, particularly that examine the perspective of the “local
community,” focus exclusively on the perspective of members of
the ethnic minority groups whose culture is represented to tourists.
Few studies explore the perspectives of residents within the
dominant ethnic group.

2.2. Locals' ethnic attitudes and attitudes toward tourism

Over the last two decades, researchers have attempted to
identify factors that explain residents' attitudes toward tourism
(Boley & McGehee, 2014; Lankford & Howard, 1994; Liu & Var,
1986; McGehee & Andereck, 2004; Sharpley, 2014). The factors
include levels of tourism development (Andereck & Vogt, 2000;
L�atkov�a & Vogt, 2012), perceived benefit from tourism (Wang &
Pfister, 2008), physical and psychological distance between locals
and tourists (Harrill & Potts, 2003; Woosnam, 2012), and com-
munity's identity (Nunkoo & Gursoy, 2012). In addition, various
socio-demographic factors have been explored, including age
(Cavus & Tanrisevdi, 2003; Huh & Vogt, 2008), income and occu-
pation (Akis, Peristianis, & Warner, 1996; Haukeland, 1984), length
of residence (McCool & Martin, 1994), and education (McCool &
Martin, 1994; Teye et al., 2002). However, little research has
explored levels to which one's ethnic attitudes influence the per-
son's perceptions about tourism development.

Ethnic attitudes can be defined as attitudes held toward a group
by non-members of the group (Kalin & Berry, 1982). Considerable
research has been conducted concerning formation of ethnic atti-
tudes, given the strong links to concepts of tolerance, prejudice, and
social inclusion/exclusion of ethnic groups (Coenders, Lubbers,
Scheepers, & Verkuyten, 2008; Jackman, 1977; Mullick & Hraba,
2001). Studies suggest that ethnic attitudes are explained by
various factors, such as age, gender, education, and labor market
positions (Dustmann& Preston, 2001; Hainmueller&Hiscox, 2007;
Hernes & Knudsen, 1992; Willis, 2009). Amongst these factors, the
presence of an ethnic group in a defined area is regarded as one of
the most influential factors (Kalin, 1996; Laar, Levin, Sinclair, &
Sidanius, 2005; Savelkoul, Scheepers, Tolsma, & Hagendoorn,
2011; Schneider, 2008). In this regards, two general, and contra-
dicting, theories have been applied; namely, ethnic competition
theory and intergroup contact theory.

Ethnic competition theory stems from two complimentary
theories; specifically realistic group conflict theory and social
identity theory (Hernes & Knudsen, 1992; Taylor & Moghaddam,
1994). The realistic competition theory argues that competition
over scarce resources, which may be economic-, power-, and
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material-related, can result in negative intergroup attitudes. And,
such competition will more likely occur in the area with greater
ethic concentration (Giles & Evans, 1986) or a rapid rise of ethnic
immigration (Coenders et al., 2008). Social identity theory (Tajfel &
Turner, 1979) is based on the idea that people have a fundamental
need to perceive their own group as more superior to other groups.
And, this can be done by applying favorable characteristics among
in-group members (“social identification”) and perceiving negative
characteristics among out-group members (“social contra-identi-
fication”) (Brown, 1995). Ethnic competition theory brings the two
theories into one theoretical framework by arguing that the process
of social identification and social contra-identification will be
intensified under intergroup competitions, and eventually results
in negative attitudes about members of the out-group (Coenders
et al., 2008).

The second theoretical framework to explain ethnic attitudes is
the intergroup contact theory or “contact hypothesis” (Allport,
1954; Amir, 1969). The contact hypothesis states that under
appropriate conditions (i.e., equal status, intergroup cooperation,
common goals, and support of authorities), direct contact with
members of the out-group may reduce intergroup prejudice and
negative attitudes and leads to mutual understanding. This theory
postulates that repeated exposure to members of the out-group
leads to familiarity with the group, which then results in having
more positive attitudes toward it.

In tourism studies, the intergroup contact theory has been
predominantly applied in examining whether tourists' ethnic atti-
tudes positively change as a result of interaction with members of
the hosting community. From 1985 to 1992, a series of studies was
conducted to examine the effectiveness of tourism in reducing
negative attitudes and prejudice between pairs of countries tradi-
tionally hostile to each other. The studies analyzed the attitude
change of American tourists visiting the former USSR (Pizam, Jafari,
& Milman, 1991), Israeli tourists visiting Egypt (Amir & Ben-Ari,
1985; Milman, Reichel, & Pizam, 1990), Greek tourists visiting
Turkey (Anastasopoulos, 1992), and Turkish tourists visiting Greece
(Anastasopoulos, Korzay, Pizam, & Var, 1994). The collective find-
ings of the studies indicated only a small number of changes in the
attitudes of tourists towards their hosts after visiting, and actually,
the changes were in a negative direction. On the contrary, studies
with Israeli eco-tourists visiting Jordan (Pizam, Fleischer, &
Mansfeld, 2002), working tourists to Israel (Pizam, Uriely, &
Reichel, 2000) and American students who participated in study
abroad programs in the South Pacific and Europe (Nyaupane, Teye,
& Paris, 2008) showed a positive change in tourists' attitudes
following travel to each country.

In terms of research concerning ethnic relations within a host
society, especially in multi-ethnic communities, results have
revealed great variability. On the one hand, having a common goal
of successful tourism development may ease the inter-ethnic
conflict and unite different groups (Henderson, 2003; Palmer,
2007). Palmer (2007) focused on cultural representations for
tourism in the central Asian country of Kyrgyzstan. Even though
Kyrgyzstan contains 80 different ethnic groups, the ethnic Kyrgyz
culture was overwhelmingly represented to tourists. However, this
biased representation was not identified as a major problem
among locals of different ethnicities since they agreed on the
importance of tourism for the local economy. Gamper (1981) also
illustrated that increased face-to-face contact due to the intro-
duction of tourism had led to a breakdown of the ethnic boundary
between two ethnic groups in Southern Austria. On the contrary,
Jamison (1999) observed that tourism stimulates ethnic tension
among different ethnic groups as a result of close economic
interdependence and competition over tourism-related resources
in Kenya.
As illustrated above, studies have identified various effects of
tourism on both tourists' and locals' ethnic attitudes. However, no
study to date has explored ethnic attitudes as a predicting variable
in explaining levels of locals' support for tourism. If, as some
scholars (e.g., Jackman, 1977; Mullick & Hraba, 2001) have sug-
gested, ethnic attitudes are associated with tolerance, prejudice,
and social exclusion/inclusion, then members of the dominant
ethnic groups' attitudes toward the minority ethnic group may
influence the former's level of support for emerging tourism that
embraces and celebrates the culture of the latter ethnic group. It
has been well-documented in the tourism literature that achieving
collaboration among community members is challenging but
required for tourism development to be sustainable (see Byrd,
2007; Jamal & Getz, 1995; Ryan, 2002). For example, Byrd (2007)
maintains that tourism cannot be sustainable if imposed without
regarding the interests of community members. If so, knowing the
perceptions of ethnic neighborhood tourism among members of
the dominant group in the community and reasons behind them is
an essential step for the success of this type of tourism.

2.3. Brazilian immigrants and their descendants in Japan

Japanese and Brazilians have a unique history marked by
migration. This is evidenced by the fact that Brazilian immigrants in
Japan are often referred to as “Nikkei Brazilians,” descendants of
Japanese immigrants (Tsuzuki, 2000). Japanese migration to Brazil
started in 1908 (Makabe, 1981). At that time, roughly 800 people
arrived in S~ao Paulo to work in coffee plantations. Because of Ja-
pan's socioeconomic crisis in the 1920s and the U.S. passage of the
Oriental Exclusion Act of 1924, the Japanese government actively
sponsored the emigration of Japanese to Brazil (Suzuki, 1969). As a
result, another 158,000 people arrived in Brazil between 1924 and
1941. Until the end of World War II, the immigrants remained
“sojourns,” hoping to make money and return to Japan (Makabe,
1981; Suzuki, 1969). However, because of the defeat of Japan in
the war, many remained permanently in Brazil. Following the end
of WWII (between 1953 and 1973), approximately 55,000 people
migrated to Brazil, as the last emigration ship left Japan (Nakamura,
2008). According to the Ministry of Foreign Policy of Japan, as of
2011, approximately 1.5 million Japanese and their descendants
reside in Brazil.

The “return migration” of Japanese Brazilians to Japan began in
the 1980s when the Brazilian economy was deteriorating (Tsuda,
1999). Although many Japanese Brazilians did not suffer from se-
vere unemployment owing to their relatively high educational
attainment, they experienced reduced incomes and purchasing
power. The severe economic crisis in Brazil coincided with Japan's
booming economy and an acute shortage of workers in Japan. A
decline in the birth rate, the rapid aging of the society, and younger
generations' antipathy to unskilled, manual labor resulted in a
serious shortage of workers in Japan. To respond to the labor
deficiency, the Japanese government amended the Immigration
Control and Refugee Recognition Act in 1989, which took effect in
1990. The law granted long-term residence visas (indefinitely
renewable with no job restrictions) to all Japanese emigrants, their
descendants, and familymembers up to the third generation (Tsuda
& Cornelius, 2004).

As a result of the policy change, a sudden, massive influx of
Nikkei Brazilians and their families to Japan took place. The number
of registered Brazilians increased tenfold from 14,528 in 1989 to
147,803 in 1992 (Tsuda, 1999). The number continued to increase,
and hit its peak in 2007 with 316,967 registered Brazilians
(Ministry of Justice, n.d). The number, however, began to decline in
2008 following the bankruptcy of Lehman Brothers and the Great
East Japan Earthquake. In 2013, 185,644 Brazilians were registered
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as longtime residents, making it the fourth largest ethnic group in
Japan following immigrants and their descendants from China,
Korea, and the Philippines.

While Japanese Brazilians are preferred by Japanese residents
over other foreign residents given their shared ancestry, they are
still subject to prejudice from a majority of Japanese (Linger,
2001; Roth, 2002). Stereotypes of Brazilians as uneducated, un-
skilled factory workers with low socio-economic origins are
pervasive especially among older generations (Tsuda, 2003).
Tension between Japanese and Brazilian residents often arise
regarding noise, garbage disposal, and children's education
(Tamagawa, 2006).

3. Methods

3.1. Study area

Oizumi, Japan, located in the Ora District of the Gunma Prefec-
ture, is approximately 110 km northwest of Tokyo (i.e., the equiv-
alent of a two- and a half hour train ride) and roughly 18 km2 in size
(Fig. 1). According to the Census conducted in 2010, 40,257 people,
including 5223 foreign-born residents, reside in Oizumi (Oizumi-
town, 2014). Among the registered foreigners, 3678 people are
Brazilians, which is the highest concentration in Japan. Within the
town, four particular areas have a large concentration of Brazilians:
the Sakata and Yorikido neighborhoods (west of the Nishikoizumi
train station), the Nishikoizumi neighborhood (east of the train
Fig. 1. Location of
station), and the Yoshida neighborhood (approximately 1.5 km
north of the station).

The arrival of Brazilians in Oizumi began in the late 1980s
(Tsuzuki, 2000) as the town, much like the rest of Japan, was
experiencing severe labor shortage. In seeking to resolve the issue,
the former mayor had the foresight to employ Nikkei Brazilans
without going through brokers. Accordingly, a liaison office was
organized by 32 small- and medium-sized companies in Oizumi
and surrounding areas. A small employment office was also set up
in S~ao Paulo to recruit Nikkei Brazilians. By 1991, more than 1000
Brazilians were registered as foreigners in Oizumi (Jomo
Newspaper, 1997). In 1995, the number of registered Brazilians
rose to 3848; 9.36% of the town's population. Because of the high
concentration of foreigners, the town has become known as a
model for multi-culturalism. Despite this, cultural conflicts are
often experienced between Nikkei Brazilians and local Japanese
residents (Tsuda, 2003).

The economy of Oizumi has historically been based primarily on
manufacturing, particularly of electronics, machinery and food
(Tsuzuki, 2000). It has been estimated that almost 55% of local
residents work in the manufacturing industry (Hamada, 2006). The
economy of the town has also been relatively stable, not needing to
receive the state subsidy allocated to local governments. However,
the town began receiving the subsidy in 2011 with the decline of
the manufacturing industry.

In 2007, a tourism bureau was created by the chamber of
commerce in Oizumi with the intent to help diversify the local
research site.
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economy of the town. The Brazilian culture was identified as a
major resource for tourism, and several events regarding Brazilian
culture were organized. For example, “Gourmet Yokocho” was
established as a monthly, street food festival held every fourth
Sunday, where a number of vendors set their booths alongside the
main street of the town. An occasional walking tour is also orga-
nized by the tourism bureau. In the tour, participants visit Brazilian
shopping malls, food stores, and other smaller snack and souvenir
shops. During the tour, a tour guide, who is a Brazilian Japanese,
explains the history of migration between Japan and Brazil, Bra-
zilian culture, and accommodations that Oizumi has made in the
process of hosting Brazilian immigrants (e.g., street signs written in
two languages, etc.). The participants have lunch at a Brazilian
restaurant while they dine to traditional Brazilian music and
observe samba dancing. In addition, bus tours bring visitors from
Tokyo and take them to Brazilian shoppingmalls and restaurants. In
addition to these activities, an annual samba festival is the major
event that celebrates Brazilian culture in Oizumi. This festival is a
one-day festival held every September at the Panasonic baseball
field in town. Several samba teams fromdifferent parts of Japan join
and compete for prizes. In addition to the main stage where the
samba dances are performed, a number of food vendors and other
booths (i.e. town's information booth, booths from nearby schools,
etc.) are placed.

In 2013, after the Japanese national soccer team qualified for the
FIFA World Cup 2014 held in Brazil, the tourism board set up an
information booth in the Nishikoizumi station, the closest train
station to Oizumi in anticipation of an increase in the number of
visitors to the town. Additionally, a large map of the town was
posted outside the station to help visitors locate all Brazilian-
related stores in town.

Tourism in Oizumi is still at an emerging level of development.
According to data from the Bureau of Statistics in Gunma prefec-
ture, 204,200 people visited the town in 2013. This number is
rather low compared to other cities in the same prefecture, such as
Kusatsu, famous for its hot spring, and Maebashi, the capital city of
Gunma, which hosts 5,693,900 and 2,764,900 visitors respectively.
In addition, the information booth aforementioned is only open
when an event is taking place, and interviews with locals indicated
that most individuals are not aware of the events. That being said,
the potential exists for increased visitation to the town given it is a
model of multi-culturalism throughout the region.

3.2. Sampling and data collection

Japanese resident heads of household or their spouses in Oizumi
comprised the sample for this study. An on-site, self-administered
survey instrument was distributed door-to-door for nine weekends
(between the hours of 11:00 am and 4:00 pm) fromNovember 2013
to January 2014. Amulti-stage cluster sampling procedurewas used
for sampling (Babbie, 2014). Oizumi was reduced to 30 adminis-
trative areas as determined by the town office of Oizumi. Twenty-
eight areas were visited. The research team visited every second
household and asked heads of the household or their spouse to
participate. If the resident agreed to participate, a questionnaire
was left with the resident, and picked up later that day by the
research team. Occasionally, questionnaires were returned in a
prepaid envelope. In total, 3172 households were visited by the
research team. At approximately 62% (n ¼ 1968) of the homes, no
one answered. If no one answered the door, the next immediate
house was visited, and the second-house sequence was started
over. This was done to allay any potential for non-response bias. At
the remaining 1204 homes, 667 declined (an acceptance rate of
44.6%). Of the 537 surveys that were distributed, 476 were
completed by residents (a completion rate of 86.5%). The overall
response rate (476 completed survey instruments from the 1204
individuals contacted) was 38.6%. Out of the 465 survey in-
struments returned, nine were less than 50% completed and were
discarded, resulting in 456 usable instruments.

3.3. Survey instrument and analysis

To examine residents' attitudes toward Brazilians, the authors
adopted 24 items from the Ethnic Attitude Scale (EAS) developed by
Osgood, Suci, and Tannenbaum (1957). This scale has been well-
accepted and used in tourism studies by several authors with
some modification (Amir & Ben-Ari, 1985; Anastasopoulos, 1992;
Anastasopoulos et al., 1994; Milman et al., 1990; Nyaupane et al.,
2008; Pizam et al., 1991; Pizam et al., 2002). The scale includes a
series of adjectives in a semantic differential format. Respondents
were asked to rate their attitudes towards Brazilian residents by
using a 7-point scale for each continuum. While factor analysis on
this scale has been conducted on the scale in previous studies, the
number of factors identified varied. For example, while Pizam et al.
(1991) and Pizam et al. (2002) yielded three dimensions (i.e.,
evaluative, activity, and potency), Amir and Ben-Ari (1985) showed
two dimensions (i.e., social characteristics and characteristics
regarding intelligence and competence). Therefore, in this study,
exploratory factor analysis was used to assess the dimensionality of
the 24 items comprising the EAS.

The scale to measure residents' attitudes toward ethnic neigh-
borhood tourism focused on Brazilian culturewas developed from a
review of existing literature (Aytar & Rath, 2012; Drew, 2011;
Henderson, 2000, 2003; Pang & Rath, 2007; Santos & Yan, 2008;
Shaw et al., 2004) dealing with influences of ethnic neighborhood
tourism and interviews with locals in Oizumi. The interviews were
conducted by the first author from June 2012 to May 2013. Several
open-ended questions were asked of 32 local residents (including
six business owners and 26 event visitors). Their responses were
tape-recorded and transcribed, yielding themes that were identi-
fied from qualitative data analysis. Ultimately, eight items were
formulated from the resulting themes that comprised the questions
measuring residents' attitudes toward ethnic neighborhood
tourism focused on Brazilian culture. Respondents were asked to
indicate their attitudes toward the ethnic neighborhood tourism in
their community using a 7-point Likert scale (where 1 ¼ strongly
disagree and 7¼ strongly agree) for each statement. Other variables
included in the questionnaire were socio-demographic variables
such as age, level of formal education, and household income as
well as residential variables that included length of residency,
exposure to media that depicted Oizumi as a Brazilian town and
degree of interaction with Brazilian residents in their everyday
lives.

As mentioned above, this work has three purposes. To address
the initial purpose of examining the factor structure of the EAS,
exploratory factor analysis was used. Multiple linear regression
analysis was used to address the second purpose of the studydto
determine whether the resulting factors of the EAS significantly
predict Japanese residents' attitudes toward ethnic neighborhood
tourism centered on Brazilian culture. Finally, t-tests and ANOVAs
were used to examine whether Japanese residents' attitudes to-
ward ethnic neighborhood tourism vary across socio-demographic
and residential variables.

4. Results

4.1. Resident profile

A descriptive summary (i.e., socio-demographic and residential
characteristics) of Japanese residents comprising the sample can be



Table 1
Descriptive summary of sample.

Variable n %

Socio-demograhic
Age (n ¼ 430, M ¼ 52.7 years of age)
18e35 67 15.8
36e50 95 22.5
51e65 100 23.6
66 and over 161 38.1

Education
(n ¼ 436, Median ¼ Less than high school diploma)
Junior high or high school graduate 232 53.2
Technical school or junior college 113 25.9
Four year college or graduate school 91 20.9

Annual household income
(n ¼ 429, Median ¼ ¥2,000,000e3,999,999)
Less than ¥2,000,000 93 21.7
¥2,000,000e3,999,999 184 42.9
¥4,000,000e5,999,999 81 18.9
¥6,000,000e7,999,999 29 6.8
¥8,000,000 or more 42 9.8

Residential
Length of residence in Oizumi

(n ¼ 442; M ¼ 31.57 years)
1e15 years 108 24.4
16e29 years 98 22.2
30e45 years 131 29.6
46þ years 105 23.8

Interaction with Brazilian residents
(n ¼ 438; M ¼ Once or twice per year)
No interaction at all 216 49.3
Once or twice per year 98 22.4
Once or twice per month 46 10.5
Once or twice per week 18 4.1
More than twice per week 60 13.7

Watched television program depicting
Oizumi as “Brazilian town” (n ¼ 448)
Yes 374 83.5
No 74 16.5

Table 2
Exploratory factor analysis of EAS.a

Factor Factor
loading

Meanb Eigen
value

Variance
explained
(%)

Cronbach
a Reliability

Factor 1. Character
and intelligence

4.07 6.24 34.65 0.93

Immoraldmoral 0.76 3.78
Illiteratededucated 0.76 4.26
Unreliabledreliable 0.73 3.99
Stupiddintelligent 0.73 4.28
Lazydhardworking 0.71 4.17
Abruptdpolite 0.71 4.17
Dishonestdhonest 0.70 4.12
Boastfuldmodest 0.68 3.99
Dirtydclean 0.64 4.17
Not at all like

myselfdlike myself
0.64 3.55

Aggressivedsubmissive 0.63 4.07
Slowdfast 0.52 4.27
Factor 2. Social evaluation 4.83 3.51 19.48 0.86
Very negativedvery positive 0.76 5.23
Weakdpowerful 0.74 4.92
Tensedrelaxed 0.72 4.75
Discriminate against

womendegalitarian
0.64 4.78

Cold-hearteddwarm-hearted 0.60 4.70
Old-fashioneddmodern 0.50 4.65
Total variance explained 54.13

a Kaiser-Meyer-Olkin (KMO) ¼ 0.95; Bartlett‘s test of sphericity c2
(153) ¼ 4027.84

(p < 0.00).
b Items were rated on a 7-point semantic differential scale, where each item

included bipolar adjectives describing Brazilian residents; 1 indicates negative
perception, whereas 7 indicates positive perception.
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found in Table 1. A preponderance (61.7%) of residents were at least
50 years of age, with the average age (M ¼ 52.7) slightly greater
than that number. In terms of education, approximately every other
individual surveyed had less than a high school diploma. Corre-
sponding to education level, 83.5% of the sample made less than
¥6,000,000 per year.

On average, residents in the sample had lived in Oizumi for 31.57
years. In assessing interaction with Brazilian residents, participants
were asked to indicate frequency of such encounters. The result was
that interactions, on average, occurred once or twice per year.
Residents were also asked about their knowledge of Brazilian cul-
tural influence on tourism, for which 83.5% of the respondents
indicated they had seen a television program in the past depicting
Oizumi as a “Brazilian town.”
4.2. Exploratory factor analysis of EAS

In an effort to examine the factor structure of the EAS, an
exploratory factor analysis (EFA) with a varimax rotation was un-
dertaken (Table 2). Factors were retained based on two criteria:
scree plot examination and eigenvalues exceeding a value of 1.0.
Only those items with loadings 0.50 or higher were retained
(Costello & Osborne, 2005). Cross-loading items were considered
those whose value exceeded 0.32 (Tabachnick & Fidell, 2013).

Six items (i.e., “awful-nice”; “bad-good”; “unfriendly-friendly”;
“rigid-flexible”; “active-passive”; and “cruel-kind”) were removed
as they were deemed cross-loaders, violating the critical value
threshold. The EFA procedure yielded a two-factor solution, ac-
counting for 54.13% of the variance in the scale and yielding
Cronbach's alphas that ranged from 0.86 to 0.93.
The two factors were named character and intelligence and social
evaluation. Twelve items comprised the first factor and pertained to
matters concerning perceptions of Brazilian residents' personality
characteristics (i.e., “immoral-moral”; “unreliable-reliable” etc.) as
well as their level of intelligence (i.e., “illiterate-educated”; “stupid-
intelligent” etc.). The second factor had six items that focused on
the critical nature of Brazilian residents relating to others (i.e.,
“discriminate against women-egalitarian”; “cold-hearted-warm-
hearted” etc.).
4.3. Japanese residents' ethnic attitudes and perceptions of
Brazilian neighborhood tourism

A series of multiple linear regression analyses were then con-
ducted to determine if the two EAS factors could predict items
regarding Japanese residents' attitudes about neighborhood
tourism centered on Brazilian culture in Oizumi (Table 3). Prior to
this, however, composite means for each factor were calculated.
Eight separate multiple regression models (one for each of the
items measuring Brazilian neighborhood tourism) were examined.
All eight models were significant (six at 0.001; two at 0.01 levels),
with at least one of the ethnic attitude factors serving as a signifi-
cant predictor in each model.

As a check for multi-collinearity among the two ethnic attitude
factors, tolerance and VIF were assessed, and were found to be no-
where near thresholds established by O'Brien (2007). As noted in
Table 3, both character and intelligence and social evaluation signifi-
cantly predicted the corresponding item pertaining to Brazilian
neighborhood tourism inModels 1, 2, and8.Not surprisingly, in each
of thesemodels, the R2 (e.g., 0.13, 0.16, and 0.18) was the highest. For
instance, in Model 2, ethnic attitudes about Brazilian residents
significantly predicted the item, “Tourism development focused on
Brazilian culture provides away to get to knowBrazilian neighbors.”
Character and intelligence and social evaluation eachwere significant



Table 3
Multiple regression output.

Brazilian neighborhood tourism
models with EAS factorsa

B Beta(b) t tolb VIFc

Model 1: Tourism provides employment mainly for foreigners
(F ¼ 27.74, p < 0.001, R2 ¼ 0.13)

Character and intelligence 0.12 0.18 1.92* 0.63d 1.58d

Social evaluation 0.28 0.42 4.55*** 0.90 1.12
Model 2: TDe focused on Brazilian culture provides way to get to

know Brazilian neighbors (F ¼ 37.39, p < 0.001, R2 ¼ 0.16)
Character and intelligence 0.27 0.40 4.34***

Social evaluation 0.19 0.28 3.20**

Model 3: Oizumi has other things to showcase besides those
focusing on Brazilian culture (F ¼ 8.67, p < 0.001, R2 ¼ 0.05)

Character and intelligence 0.19 0.27 2.99**

Social evaluation 0.03 0.43 0.49
Model 4: TD in Oizumi should not focus solely on Brazilian culture

(F ¼ 8.28, p < 0.001, R2 ¼ 0.04)
Character and intelligence 0.23 0.34 3.60***

Social evaluation �0.04 �0.06 �0.59
Model 5: I do not think Oizumi should be portrayed as a Brazilian

town (F ¼ 8.42, p < 0.001, R2 ¼ 0.04)
Character and intelligence �0.06 �0.10 �0.93
Social evaluation �0.28 �0.17 �2.61**

Model 6: Japanese residents will feel out of place if TD focuses on
Brazilian culture (F ¼ 7.54, p < 0.01, R2 ¼ 0.04)

Character and intelligence �0.10 �0.17 �1.50
Social evaluation �0.12 �0.22 �1.93*

Model 7: Tourism presents only stereotypes of Brazilian culture
(F ¼ 7.00, p < 0.01, R2 ¼ 0.04)

Character and intelligence �0.22 �0.30 �3.45***

Social evaluation 0.63 0.08 0.96
Model 8: Local Brazilians should be more involved in TD in Oizumi

(F ¼ 40.09, p < 0.001, R2 ¼ 0.18)
Character and intelligence 0.32 0.51 5.47***

Social evaluation 0.14 0.21 2.30*

*p < 0.05.
**p < 0.01.
***p < 0.001.

a Items for Ethnic Attitudes and Perceptions of Brazilian Neighborhood Tourism
were presented on a 7-pt scale where the former appeared as a series of semantic
differential statements and the latter appeared as a series of Likert scale items,
where 1 ¼ strongly disagree and 7 ¼ strongly agree.

b Tolerance is a measure that assesses the degree of multi-collinearity in the
model. It is defined as 1 minus the squared multiple correlation of the variable with
all other independent variables in the regression equation.

c VIF or variance inflation factor is another measure that assesses the degree of
multi-collinearity in the model. VIF is defined as 1/tolerance; and is always greater
than 1.

d Same tolerance and VIF across each of the eight models given the same two
ethnic attitude factors were considered predictors in each model.

e Tourism Development.
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in themodel. In examining the b (withinTable 3),we can see that the
more positive Japanese residents were in their ethnic attitudes to-
ward Brazilian residents, the more they agreed with this item.
Similarly, in Model 8, ethnic attitudes significantly predicted the
item, “Local Brazilians should be more involved in tourism devel-
opment in Oizumi.” Character and intelligence and social evaluation
each were significant in the model. As in Model 2, the b tells us that
the more positive Japanese residents were in their ethnic attitudes
toward Brazilian residents, the more they agreed with this item.

Examining regression coefficients in the other six models, a
similar patternwas found, with some exceptions. InModels 3 and 4,
the more positive Japanese residents attitudes were concerning
Brazilian residents, the more they agreed with the negatively-
worded items. Such a finding can potentially be interpreted as a
slight insensitivity for Brazilian culture. Regardless, such findings in
relation to others mentioned above speak to the variance in re-
sponses and beg the question of whether demographic or resi-
dential characteristics can potentially explain any of the differences
in residents' perceptions.
4.4. Perceptions of Brazilian neighborhood tourism across
socio-demographic and residential variables

To address the third purpose of this paper, mean differences in
each of the eight statements concerning perceptions of Brazilian
neighborhood tourism were examined across socio-demographic
and residential variables (see Table 4). In terms of age, four signif-
icant differences were found. By and large, the oldest group (i.e., at
least 66 years of age) indicated a significantly higher degree of
agreement than the younger age categories on three items:
“Tourism development in Oizumi should not focus solely on Bra-
zilian culture; ” “I do not think Oizumi should be portrayed as a
Brazilian town; ” and “Japanese residents will feel out of place if
tourism development focuses on Brazilian culture.”. Similarly, those
residents between ages 36 and 65 indicated a significantly higher
degree of agreement with the statement, “Local Brazilians should
be more involved in tourism development in Oizumi” than those in
the 66þ age category.

Across education level, four significant differences were also
found. Those with some college or a college degree reported a
significantly higher level of agreement with items, “Tourism pro-
vides employment mainly for foreigners,” “Tourism development
focused on Brazilian culture provides away to get to know Brazilian
neighbors,” and “Local Brazilians should be more involved in
tourism development in Oizumi” than those with lower levels of
education. The least educated residents indicated a significantly
higher degree of agreement than most educated with the item,
“Japanese residents will feel out of place if tourism development is
focused on Brazilian culture.” Only one itemmeanwas significantly
different across annual household income level. Those making
between ¥6,000,000 and ¥7,999,999 reported a significantly higher
level of agreement with the statement, “Tourism provides
employment mainly for foreigners” than those falling into the three
lowest income levels.

Mean differences across residential variables were also exam-
ined (Table 5). In terms of length of residence, those who had lived
in Oizumi the longest (i.e., at least 30 years) indicated the highest
degree of agreement (relative to those living in the town for the
least amount of time) on two items: “Tourism development in
Oizumi should not focus solely on Brazilian culture” and “Japanese
residents will feel out of place if tourism development focuses on
Brazilian culture”. The same individuals having lived in the area the
longest reported the lowest amount of agreement with the state-
ment, “Local Brazilians should be more involved in tourism devel-
opment in Oizumi”.

Extent of interaction with Brazilian residents yielded significant
differences in three Brazilian neighborhood tourism items. Japa-
nese residents that claimed having no interaction with Brazilians
(as opposed to three of the four remaining groups claiming some
level of interaction) indicated the lowest degree of agreement with
the items: “Tourism provides employment mainly for foreigners”;
“Tourism development focused on Brazilian culture provides a way
to get to know Brazilian neighbors”; and “Local Brazilians should be
more involved in tourism development in Oizumi.”Whether or not
residents had seen a television program depicting Oizumi as a
Brazilian town yielded no significant differences in level of agree-
ment with the eight neighborhood tourism items.

5. Discussion

This study explored perceptions of Japanese residents living in
a Brazilian neighborhood toward ethnic neighborhood tourism
focusing on Brazilian culture. As such, it was the first of its kind to
consider the perceptions of a dominant ethnic group toward a
minority ethnic group as an explanation for the attitudes of



Table 4
Perceptions of Brazilian neighborhood tourism differences across socio-demographic variables.

Brazilian neighborhood tourism item Meansa for categorical variable F P

Age

18e35 36e50 51e65 66þ
Tourism provides employment mainly

for foreigners
4.35 4.47 4.58 4.32 0.92 0.43

TDb focused on Brazilian culture provides
way to get to know Brazilian neighbors

4.50 4.46 4.52 4.38 0.27 0.85

Oizumi has other things to showcase
besides those focusing on Brazilian culture

4.02 4.33 4.25 4.21 0.97 0.41

TD in Oizumi should not focus solely
on Brazilian culture

4.39c 4.36 4.57d 4.76c,d 2.68 0.04

I do not think Oizumi should be portrayed
as a Brazilian town

3.94e 3.83f 3.93g 4.41e,f,g 4.32 0.01

Japanese residents will feel out of place if
TD focuses on Brazilian culture

3.97 3.80h 3.97i 4.37h,i 3.55 0.02

Tourism presents only stereotypes
of Brazilian culture

4.41 4.34 4.35 4.38 0.06 0.98

Local Brazilians should be more involved
in TD in Oizumi

4.50 4.60j 4.55k 4.16j,k 3.08 0.03

Brazilian neighborhood tourism item Meansa for categorical variable F P

Education

Junior high/high school grad Technical school/junior college Four year college/graduate school

Tourism provides employment mainly
for foreigners

4.25l,n 4.56m,n 4.68l,m 3.02 0.04

TD focused on Brazilian culture provides
way to get to know Brazilian neighbors

4.28 4.48 4.70 3.50 0.03

Oizumi has other things to showcase
besides those focusing on Brazilian culture

4.22 4.14 4.20 0.15 0.86

TD in Oizumi should not focus solely
on Brazilian culture

4.53 4.46 4.65 0.58 0.56

I do not think Oizumi should be portrayed
as a Brazilian town

4.22 3.96 3.90 2.09 0.13

Japanese residents will feel out of place if
TD focuses on Brazilian culture

4.27p 4.03 3.80p 3.42 0.03

Tourism presents only stereotypes of
Brazilian culture

4.33 4.39 4.46 0.36 0.70

Local Brazilians should be more involved
in TD in Oizumi

4.21q 4.45 4.76q 5.90 0.01

Brazilian neighborhood tourism item Meansa for categorical variable F p

Annual household income

< ¥2,000,000 ¥2,000,000e3,999,9995 ¥4,000,000e5999,999 ¥6,000,000e7,999,999 �¥8,000,000

Tourism provides employment mainly
for foreigners

4.19r 4.33s 4.36t 5.17r,s,t 4.63 3.41 0.01

TD focused on Brazilian culture provides
way to get to know Brazilian neighbors

4.31 4.41 4.33 4.72 4.60 0.86 0.41

Oizumi has other things to showcase
besides those focusing on Brazilian culture

4.05 4.19 4.20 4.45 4.18 0.63 0.64

TD in Oizumi should not focus solely
on Brazilian culture

4.36 4.57 4.46 4.59 4.70 0.68 0.61

I do not think Oizumi should be portrayed
as a Brazilian town

4.08 4.03 4.18 4.31 3.93 0.43 0.79

Japanese residents will feel out of place if
TD focuses on Brazilian culture

4.21 4.18 4.04 3.93 3.67 1.18 0.32

Tourism presents only stereotypes
of Brazilian culture

4.30 4.36 4.41 4.66 4.28 0.59 0.67

Local Brazilians should be more involved
in TD in Oizumi

4.40 4.36 4.41 4.55 4.60 0.36 0.84

a Measurement scale: 1 (strongly disagree) to 7 (strongly agree).
b Tourism Development.
cet Same letter in row indicates significant mean difference.
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tourism development focused on the latter group. The first
research question of the study concerned examining the factor
structure of the EAS (Osgood et al., 1957). Exploratory factor
analysis revealed that the scale was shown to have two di-
mensions. This is inconsistent with the 3-factor structure found in
the work of Pizam et al. (2002) and Pizam et al. (1991), yet
consistent in number of factors as presented in Amir and Ben-Ari
(1985). With Cronbach alphas ranging from 0.86 to 0.93, the EAS
with the resulting 2-factor structure was found to have high in-
ternal consistency (Pallant, 2010).



Table 5
Perceptions of Brazilian neighborhood tourism differences across residential variables.

Brazilian neighborhood tourism item Meansa for categorical variable F p

Length of residence

1e15 16e29 30e45 46þ
Tourism provides employment mainly

for foreigners
4.58 4.15 4.45 4.36 1.80 0.15

TDb focused on Brazilian culture provides
way to get to know Brazilian neighbors

4.64 4.35 4.43 4.22 1.98 0.12

Oizumi has other things to showcase besides
those focusing on Brazilian culture

4.21 4.03 4.13 4.40 1.73 0.16

TD in Oizumi should not focus solely on
Brazilian culture

4.32c 4.29d,e 4.63d 4.78c,e 3.74 0.01

I do not think Oizumi should be portrayed
as a Brazilian town

3.87 4.07 4.18 4.25 1.36 0.26

Japanese residents will feel out of place if
TD focuses on Brazilian culture

3.71f,g 4.12 4.28f 4.31g 3.63 0.01

Tourism presents only stereotypes of
Brazilian culture

4.32 4.41 4.35 4.41 0.17 0.92

Local Brazilians should be more involved
in TD in Oizumi

4.74h 4.30h 4.27h 4.20h 3.67 0.01

Brazilian neighborhood tourism item Meansa for categorical variable F p

Interaction with Brazilian residents

No Interaction
at all

Once/twice
per year

Once/twice
per month

Once/twice
per week

>Twice
per week

Tourism provides employment mainly
for foreigners

4.11i 4.74i 4.73i 4.18 4.57i 0.05 0.01

TD focused on Brazilian culture provides
way to get to know Brazilian neighbors

4.21j 4.62j 4.80j 4.18 4.63j 0.83 0.01

Oizumi has other things to showcase
besides those focusing on Brazilian culture

4.08 4.30 4.49 3.94 4.25 3.19 0.18

TD in Oizumi should not focus solely
on Brazilian culture

4.41 4.76 4.56 4.24 4.57 0.58 0.21

I do not think Oizumi should be portrayed
as a Brazilian town

4.19 3.92 4.00 3.94 4.00 0.46 0.58

Japanese residents will feel out of place if
TD focuses on Brazilian culture

4.17 4.04 3.87 4.12 4.05 0.04 0.79

Tourism presents only stereotypes of
Brazilian culture

4.72 4.27 4.36 4.50 4.32 0.30 0.84

Local Brazilians should be more involved
in TD in Oizumi

4.12k 4.61k 4.82k 4.24 4.70k 0.05 0.01

Brazilian neighborhood tourism item Meansa for Categorical Variable

Watched TV program depicting Oizumi as Brazilian town

Yes No

Tourism provides employment mainly
for foreigners

4.41 4.25 5.10 0.82

TD focused on Brazilian culture provides
way to get to know Brazilian neighbors

4.41 4.41 3.52 0.36

Oizumi has other things to showcase besides
those focusing on Brazilian culture

4.22 4.09 1.58 0.08

TD in Oizumi should not focus solely on
Brazilian culture

4.56 4.29 1.46 0.45

I do not think Oizumi should be portrayed
as a Brazilian town

4.06 4.22 0.73 0.50

Japanese residents will feel out of place if
TD focuses on Brazilian culture

4.15 3.90 0.43 0.83

Tourism presents only stereotypes of
Brazilian culture

4.40 4.25 0.36 0.59

Local Brazilians should be more involved
in TD in Oizumi

4.37 4.41 5.06 0.83

a Measurement scale: 1 (strongly disagree) to 7 (strongly agree).
b Tourism Development.
c-k Same letter in row indicates significant mean difference.
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The second research question examined the relationships be-
tween residents' ethnic attitudes toward Brazilians and the same
residents' attitudes toward ethnic neighborhood tourism focusing
Brazilian culture. Residents who scored higher on both factors of
the EAS indicated a greater level of agreement with items
concerning employment of foreigners, neighborhood tourism as a
way to get acquaintedwith Brazilian neighbors, and involvement of
Brazilians in the tourism development process. Arguably, in-
dividuals who have positive perceptions about Brazilians support
tourism development that brings benefit particularly to the
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Brazilian community. They may also perceive neighborhood
tourism as an opportunity, rather than threat, both for Japanese and
Brazilian neighbors to be united and work together to revitalize the
community. This parallels the work of Dustmann and Preston
(2001) who argue that the attitudes of ethnic majority residents
towards minority residents affect such immigrants' social and
economic integration into the community.

In addition, residents who scored higher on the factor character
and intelligence of the EAS indicated a higher level of agreement
with the two negatively-worded neighborhood tourism items (e.g.,
“Oziumi has other things to showcase besides those focusing on
Brazilian culture” and “I do not think Oizumi should be portrayed as
a Brazilian town”). Despite this, individuals in the same group
disagreed with the statements about stereotypical representation
of Brazilian culture in tourism. This finding may be explained by a
level of competition (i.e., for work or school) rather than deeply-
held stereotypes as the ethnic competition theory postulates
(Coenders et al., 2008; Giles & Evans, 1986). On the contrary, resi-
dents who agreed strongly with items comprising the other factor,
social evaluation, supported the idea of portraying Oizumi as a
Brazilian town and did not agree that Japanese residents feel out of
place by introducing Brazilian-focused neighborhood tourism.
Likely those Japanese residents that perceive Brazilians as positive
feel they get along well, which would potentially be the way in
which they relate to tourists, ultimately creating a positive repu-
tation for the town (Tapachai & Waryszak, 2000).

The third research question concerned looking at how Japanese
residents' attitudes toward Brazilian-centered neighborhood
tourism differed across various socio-demographic and residential
variables. Older residents (i.e., aged 66 and up) indicated a greater
level of agreement that discourage focusing on Brazilian culture to
promote their town (i.e., “tourism development in Oizumi should
not focus solely on Brazilian culture,” “I do not think Oizumi should
be portrayed as a Brazilian town,” and “Japanese residents will feel
out of place if tourism development focuses on Brazilian culture”).
The analysis also indicated that the older residents agreed less than
younger residents with the statement suggesting involving local
Brazilians in the tourism development process. Arguably, the older
residents aremore likely to negatively perceive ethnic minorities as
unskilled or uneducated workers, and thus may not accept the idea
that Brazilians represent the town and become more involved in
the town development (Dustmann & Preston, 2001; Tsuda, 2003).
An additional explanation would be that older residents are more
likely to have experienced the economic contribution of the
manufacturing industry for years. Haukeland (1984) illustrated that
those who engaged in more traditional occupations tend to have
negative attitudes toward the tourism industry. Similarly, the older
residents in Oizumi have not yet welcomed the idea of ethnic
neighborhood tourism as a viable alternative economic activity in
Oizumi.

In terms of education, those with some college or a college de-
gree showed a higher level of agreement with the statement about
the employment of foreigners than others. This is somewhat similar
to McCool and Martin's (1994) study that indicated people with a
higher level of education have more preferable attitudes about the
distribution of benefits from tourism to minorities. Although this
study did not ask whether one has favorable attitudes toward the
distribution of benefits to Brazilians or not, the findings indicated
that individuals with higher education are more aware of the
possibility of the benefit distribution to minorities than those with
lower education (Teye et al., 2002). In addition, those with high
levels of education agreed with the statements that recognize
ethnic neighborhood tourism as a way to be acquainted with Bra-
zilian neighbors and the need to involve local Brazilians in the
process of tourism development. Arguably, those with higher
education have less prejudice towards minorities, and thus
consider ethnic neighborhood tourism as a way to interact with
Brazilians and involve them in the community (Hainmueller &
Hiscox, 2007; Willis, 2009).

With regard to income, those making between ¥6,000,000 and
¥7,999,999 (the second highest level of income) agreed with the
notion that tourism provides employment mainly for foreigners.
This might be explained by these individuals' concern about a
possible change in economic and social structure of the town (Akis
et al., 1996; Coenders et al., 2008; Taylor & Moghaddam, 1994).
More precisely, the individuals who fall within this income cate-
gory are less likely to have competed with Brazilian workers in the
labor market because the annual income of Brazilians in Japan
ranges from ¥1,800,000 to ¥3,600,000 (Tamagawa, 2006). Yet,
people of this income group may be concerned about downward
pressure on wages or unemployment potentially caused by ethnic
neighborhood tourism. These individuals may also be worried that,
if the economic status of Brazilians improves because of tourism,
they may need to compete against Brazilians for other resources,
such as housing and continued supply of government benefits
(Hernes & Knudsen, 1992).

In this study, those who lived in Oizumi the longest (i.e., more
than 45 years) showed the highest degree of agreement with
statements that discourage focusing solely on Brazilian culture and
that Japanese residents would potentially feel out of place with
ethnic neighborhood tourism. Those residents also showed the
lowest level of agreement with the statement about the involve-
ment of Brazilian residents in the tourism development process.
This can likely be interpreted by the fact that those who have lived
in Oizumi longest may have experienced conflicts with Brazilian
neighbors in their everyday lives (Tamagawa, 2006; Tsuda, 2003),
and thus do not want ethnic neighborhood tourism, which would
potentially attract more Brazilian immigrants to the town.

Lastly, those who have no interaction with Brazilians in their
everyday lives showed the lowest degree of agreement with the
statements about the employment of foreigners, ethnic neighbor-
hood tourism as a way to get to know Brazilian neighbors, and the
need to involve local Brazilians in the process of tourism develop-
ment. As Amir (1969) maintains the importance of interaction for
positive attitudes towards ethnic groups, the finding of this study
indicates that those with no interaction with Brazilians are less
concerned about the ethnic neighborhood tourism as an opportu-
nity to collaborate with Brazilians for a community's revitalization.

6. Conclusion

6.1. Study implications

Findings from the current study have implications for both
theory and practice. With over four decades of research focused on
residents' attitudes toward tourism, a plethora of variables have
been used to explain why individuals living within a destination
perceive tourism and tourism development the way they do (Boley
& McGehee, 2014; L�atkov�a & Vogt, 2012; Sharpley, 2014). Absent
from this literature is a discussion of how attitudes of a particular
ethnic group factor into such perceptions of tourism development.
Moreover, resident attitudes literature is scant with works
addressing perceptions in the context of dominant and minority
ethnic groups. To make ethnic neighborhood tourism more
collaborative and sustainable, filling these gaps is crucial (Byrd,
2007; Jamal & Getz, 1995). Arguably, results of this study indicate
that indeed, attitudes held by representatives of the dominant
ethnic group concerning tourism development focused on the
minority group are explained by perceptions of the minority group.
With that said, EAS factors served to explain a modest degree of
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variance (i.e., 4e18%) in resident attitudes across the eight models.
Subsequent work concerning multiple ethnic groups in the context
of resident attitudes about tourism development should take into
consideration not only ethnic attitudes about a particular group of
individuals in question but also the perceived social distance
(Bogardus, 1925, 1933) between members of the dominant and
minority ethnic groups. This study did not collect data on the
former measure but the potential exists for the inclusion of
perceived social distance (Tasci, 2009; Woosnam & Lee, 2011) to
explain a greater degree of variance in resident attitudes, much like
the work of Gursoy, Chi, and Dyer (2010) has demonstrated.

This study also has practical implications for more collaborative
tourism development in Oizumi. Findings from this study indicated
that older residents and long-time residents appeared to be un-
willing to support ethnic neighborhood tourism centered on Bra-
zilian culture as a means by which to revitalize their community's
economy. Individuals responsible for planning and managing for
tourism in Oizumi need to invite older and long-time residents to
participate in planning meetings in an effort to provide a forum for
individuals to voice concerns as well as an opportunity to offer
suggestions, as Gunn and Var (2002) have suggested. At this point,
we do not know exactly why residents feel the way they do about
Brazilians, but these public forums may begin to help us uncover
reasons and allow for the potential to educate such individuals
about the benefits accompanied with ethnic tourism.

Findings from this study also indicated that those who have
particularly positive attitudes toward Brazilians and those who
possess the most formal education appear to consider ethnic
neighborhood tourism as an opportunity to employ, involve, and
interact with Brazilians in Oizumi. However, those who do not have
any interactionwithBrazilians in their everyday lives indicateda low
level of agreement with the same items. Based on this, two impli-
cations can be drawn. First, increasing interaction that fosters pos-
itive relationships between Japanese and Brazilian neighbors is
highly recommended. Creating and promoting additional festivals
and special events (Derrett, 2003) are just a few examples of how
this canoccur. Second, tourismdevelopers can collaboratewith local
schools to help foster an understanding of multi-culturalism. These
activities can help residents realize that Brazilians and Japanese are
equally valuable members of the community and that the revitali-
zation of the town's economy is a common goal for both groups.

6.2. Limitations of the research and recommendations for future
research

Given this study was conducted in one community, future
research should continue to test and validate the EAS and examine
its relationship with resident attitudes in other communities with
various ethnic groups, levels of ethnic concentration, and levels of
ethnic neighborhood tourism development. Such studies should be
conducted both within and outside of Japan. Numerous potential
sites exist for this work. Chief among those include regions with
ethnic group members living in diaspora (e.g., Koreans in Japan,
Nigerians in Brazil, Indians in Fiji, etc.).

The EAS also has its shortcomings. Given it was used in a multi-
cultural context, some adjectives could have potentially sounded
rather offensive, vague, or subjective (Pizam et al., 2002) as some
pairs may not have necessarily indicated a positive-negative di-
chotomy in Japanese culture (i.e. “rich-poor”, “atheist-god-loving”,
“very inferior-very superior”, etc.). Therefore, a more culturally-
sensitive scale needs to be developed. Pilot-testing potential new
items for the scale may be a place to begin. In so doing, the natural
progression of subsequentwork of this nature should initially involve
exploratory factor analysis to examine the resulting structure of the
scale to be followed by research that seeks to confirm such structure
(Hurley et al.,1997) and address psychometric properties of the scale,
in general and factors, in particular (Churchill, 1979). This work
should bedone inmultiple cultural contexts so as to examine the new
EAS for its generalizability potential (Babbie, 2014).

Pang and Rath (2007) maintain that tourism development will
play an important development role in communities whose econ-
omy is in transition frommanufacturing to alternative industries. In
a community with a high concentration of ethnic minorities, pro-
moting multi-culturalism has a great potential in serving as an
alternative resource for development. Yet, the degree to which the
tourism development will be sustainable depends on the levels of
support of residents in the host community (Choi & Murray, 2010;
Murphy, 1985; Yu, Chancellor, & Cole, 2011). In the case of a com-
munity with multiple ethnic groups, the views toward tourism
development likely differs among members of various ethnic
groups, as we know no community is homogenous in its attitudes
toward tourism and tourism development (Boley & McGehee,
2014). Therefore, future work exploring how these individuals
feel about ethnic neighborhood tourism and why they think the
way they do will be important in helping to make sure this form of
tourism is not only viable for communities in transition but also
accurately portrayed and supported by as many residents as
possible.
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