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ABSTRACT ARTICLE HISTORY
While numerous studies have utilized SET to examine the residents’ atti- Received 14 August 2018
tudes towards tourism, relatively scant from the literature is a discussion Accepted 8 March 2019
regarding the influence of emotion generated through SET among resi-
dents on their attitudes towards tourism. In addition, past studies
mainly .explored the social exchan.ge. between visitors apd locals, while exchange; emotion and
ne_glectlng_the sooal_ exchan_ge W|th|q a.lc_)cal community. The goal qf social exchange; ethnic
this study is to examine the influence individuals’ emotions toward their neighborhood tourism;
ethnic counterparts within a community can have on residents’ (i.e., Japan; Osaka; residents’
members of the dominant ethnic group—Japanese and members of the attitudes; social
ethnic minority group—Koreans) attitudes toward ethnic neighborhood exchange theory
tourism within the Korean neighborhood of Ikuno, Osaka, Japan. lkuno

has the highest concentration of Korean residents in Japan, and the

town has become a destination of cultural tourism centered on Korean

culture. Analysis of 640 completed questionnaires revealed while atti-

tudes of Korean residents, who are more likely to perceive economic

benefits from tourism have more favorable attitudes towards tourism,

Japanese residents form their particular attitudes towards tourism based

on the emotional solidarity they experience with their Korean neighbors.

These findings indicate both utility of economic approach of social

exchange theory and significant role of emotion in social exchange.

KEYWORDS
Affect theory of social

Introduction

Ethnic neighborhoods, areas once negatively reputed for their low socio-economic status, have
recently been refashioned as tourism destinations. Following the boom of multi-culturalism and
the areas’ economic downturn from post industrialization, overrepresentation of ethnic minority
residents has now become a cultural asset in promoting ethnic neighborhood tourism (ENT).
Examples of such locales include Chinatowns across North America and Asia, Little India in
Singapore, and Greek town in Detroit.

While ENT may allow tourists to interact with members of an ethnic minority group and
experience “authentic” ethnic culture without travelling abroad, it also has potential to increase
the interaction and social exchange among locals, particularly between members of ethnic
minority and dominant ethnic groups. Not only has the interaction between these two groups
been limited in many ethnic neighborhoods, minority groups have often been in a marginal
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position (Lie, 2008; Tsuda, 2003). Yet, with the implementation of ENT, the two groups may now
interact more or even cooperate as members of “a local community.” This shift has ushered in
greater opportunities for social exchange between the two groups. Although the influences of
social exchange between visitors and locals on residents’ attitudes towards tourism have been a
major area of research (e.g., Choi & Murray, 2010; Gursoy, Chi, & Dyer, 2010), social exchange
within a local community has been neglected.

Another neglected area regarding social exchange within tourism is the emotional aspect of
social exchange. As Wang and Pfister (2008) argue, the current application of social exchange
theory (SET) in tourism predominantly focuses on the economic aspect of the exchange, which
focuses on the idea of rationality and maximization of self-interests, while emotion (e.g., a feeling
of joy, confidence, or anger) is pervasive in common exchange processes (Lawler & Thye, 1999).
Indeed, previous studies in organizational management (Dulac, Coyle-Shapiro, Henderson, &
Wayne, 2008) or service marketing (Sierra & McQuitty, 2005) reveal both positive and negative
emotions of individuals that influence a collective behavior (e.g., support of organizational suc-
cess). However, exploring the roles of emotional dynamics in social exchange is lacking within
tourism studies.

With this gap in mind, the goal of this study is to examine the influence that individuals’
emotions toward their ethnic counterparts within a community can have on residents’ (i.e., mem-
bers of the dominant ethnic group—Japanese and members of the ethnic minority group—
Koreans) attitudes toward tourism within the Korean ENT destination of lkuno, Osaka, Japan. This
utilizes the Emotional Solidarity Scale (ESS) to measure the emotional connectedness between
residents of each ethnic group and the Tourism Impact Attitudes Scale (TIAS) to measure resi-
dents’ attitudes towards tourism. The specific aims of the research are: (1) to compare the scores
on ESS and TIAS between Japanese and Korean residents; (2) to confirm factor structures of ESS
and TIAS in the Japanese and Korean samples; and (3) to examine whether resulting ESS factors
can significantly predict the resulting TIAS factors among Japanese and Korean samples.

Literature review
Social exchange and residents’ attitudes about tourism

While early studies of residents’ attitudes have been criticized for their descriptive and atheoreti-
cal nature, following Ap’s (1992) critique, several theoretical frameworks examining the mechan-
ism through which residents form their attitudes towards tourism have been suggested. These
frameworks include social representation theory (Moscardo, 2011), contact hypothesis (Amir &
Ben-Ari, 1985; Tomljenovic, 2010), and growth machine theory (Harrill, Uysal, Cardon, Vong, &
Dioko 2011).

Among these theories, social exchange theory (SET) has been the dominant theory (Nunkoo &
Ramkissoon, 2012; Ward & Berno 2011). This theory, having its roots in sociology and first intro-
duced to tourism studies by Ap (1992), conceptualizes social exchange as a series of interactions
between two or more actors or groups acting as single units (Blau, 1964; Homans, 1958). In the
exchange, each actor offers something that the other values and expects to receive in return
from the other. Ap (1992) adopted SET in tourism studies to explain that local residents form
their attitudes towards tourism based on the evaluation of perceived benefits from tourism (e.g.,
economic well-being) and costs of exchange (i.e., sharing resources with visitors and tolerating
inconveniences caused by tourism).

SET has provided a strong conceptual basis with which to explain the fact that those who
perceive direct economic benefits from the tourism sector will show more positive attitudes
towards tourism development than others (e.g. Choi & Murray, 2010; Gursoy et al., 2010; Perdue,
Long, & Allen, 1990). For example, Dyer, Gursoy, Sharma, and Carter (2007) explored influences
of perceived social, cultural, and economic impacts on the residents’ attitudes, and found that
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perceived positive economic impacts have a strong influence on residents’ support for tourism.
Socio-demographic factors, such as age, gender, education, and ethnicity that may influence
access to local tourism resources have also been identified as determinants of residents’ attitudes
(Andereck & Vogt, 2000; Buzinde, Santos & Smith, 2006).

However, SET is not without shortcomings. Namely, while the application of SET emphasizes
the economic influence on residents’ attitudes, some studies (Sirakaya, Teye, & Sonmez, 2002;
Wang & Pfister, 2008) indicate that the segment of residents who do not enjoy direct economic
benefits from tourism still present positive or negative attitudes towards tourism, instead of
forming neutral attitudes. The researchers evaluate non-economic, psychological benefits the res-
idents perceive from tourism, such as intergroup understanding and anxiety (Ward & Berno,
2011), trust to government actors (Nunkoo & Ramkissoon, 2012), and residents’ social and psy-
chological empowerment (Boley, McGehee, Perdue, & Long, 2014; Maruyama, Woosnam, & Boley,
2016). These results indicate that non-economic benefit is a critical factor in social exchanges
and relates to residents’ attitude towards tourism. Therefore, some scholars (Boley et al., 2014;
Ward & Berno, 2011) suggest the importance of combining SET with other theoretical frame-
works for a more holistic approach.

In particular, Lawler and Thyne (1999, p. 218) point out a lack of involving emotion in SET
within social science research by arguing that, in SET, actors are often viewed as “unemotional
beings who have information, cognitively process it, and make decisions.” In reality, however,
social exchange generates various feelings, such as feeling of joy, confidence, or fear. Positive
feelings created from the relationship, then, generate strong feelings of gratitude and solidarity
between actors, which may influence not only the decision to continue to engage in the rela-
tionship but also the engagement in collective behavior. Indeed, in an organization, positive
emotion toward peers can improve cooperation, decrease conflict, and increase perceived task
performance (Barsade, 2002; Dulac et al, 2008). However, the roles of emotional dynamics in
social exchange are largely not considered in tourism studies.

Another shortcoming in the application of SET within tourism research is that it has predom-
inantly been applied to examine the exchange between the tourism industry or government
actors and local residents (Ap, 1992; Choi & Murray, 2010; Gursoy et al., 2010; Nunkoo &
Ramkissoon, 2012), while overlooking social exchange and its outcomes within a community.
This may be caused by a typical approach to a “community,” which describes it as a homoge-
neous entity whose members share the same interest in tourism (Blackstock, 2005). However, as
Crehan (1997) points out, a community is often divided by a line of gender, kin, and ethnicity,
and each group has its own needs in tourism development as well as different levels of access
to resources. At the same time, tourism is a community’s joint activity that requires interdepen-
dencies of different groups within a community (Murphy, 1983). That is to say, it is likely that
social exchange among the different actors in a community takes place through the develop-
ment of tourism. However, just how the nature of social exchange within a community
influences residents’ attitudes towards tourism has not been explored.

Emotional solidarity and residents’ attitudes about tourism

To consider emotions within the social exchange among members of a community, the concept
of emotional solidarity (Woosnam & Norman, 2010) and affect theory of social exchange (Lawler,
2001) may be useful. Emotional solidarity refers to a feeling of unity that binds individuals
together and demonstrates the degree to which one identifies with another (Woosnam &
Aleshinloye, 2015). Opposed to the “self-versus-other” dichotomy found in some tourism litera-
ture, emotional solidarity is described as “we togetherness” (Wallace & Wolf, 1999). The emo-
tional solidarity construct originated from the writings of Emile Durkheim, a classical sociologist
(Durkheim, 1995 [1915]), and more recently, this construct has been applied to the tourism
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literature (Woosnam, Norman, & Ying, 2009; Woosnam & Norman, 2010). According to Durkheim
(1995 [1915]), interaction and joint activities have capacities to generate similar beliefs as well as
affective sentiment towards each other, and the positive emotion makes salient social solidarity
among individuals. Collins (1993) further suggests the theory of interaction ritual chains.
According to Collins, choices of behaviors in real-life situations are less determined by calculation
of costs and benefits but are influenced by interaction and solidarity among individuals. The
interaction with others generates different levels of emotional energy in the individuals over
time, and the energy influences the courses of action.

Following Durkheim’s (1995 [1915]) and Collins’ (1993) argument, Lawler (2001) put forth an
affect theory of social exchange. The theory focuses on the emotional aspect of social exchange,
postulating emotional solidarity as a crucial part of the exchange. According to the theory, if two
actors in the exchange come to realize that they can accomplish something valuable and some-
thing that they each cannot accomplish alone or with other partners collectively, they feel grati-
tude for being a dependable partner in their joint effort. Repeated success in the social
exchange creates positive emotions with their exchange partners. Then, the positive emotion
makes the relation more salient to the actors, producing emotional solidarity among them and
strengthening collective behavior. On the contrary, failure in the exchange fosters greater anger
between actors, and the negative feeling hinders the formation of solidarity. Cook and Rice
(2003) further elaborate that when the relationship is in power-imbalance, powerful actors per-
ceive positive effects of exchange on the relational cohesion while less powerful actors perceive
negative effects. Therefore, within a given relationship, individual actors may have different ori-
entations towards the relationship.

An affect theory of social exchange has been empirically examined in the literature for organ-
izational management (Ma & Qu, 2011; Mossholder, Richardson, & Settoon, 2011) and service
marketing (Andersen & Kumar, 2006). For example, Sierra and McQuitty (2005) reveal that service
providers offer something that stands out in a customer’s mind while customers’ emotional
responses, such as expectation and satisfaction, also play key roles in the service exchange.
Through the successful exchange, a sense of solidarity between the two parties is generated,
leading to shared responsibility in the success or failure of a business. Similarly, Tse and
Dasborough (2008) explore the social exchange among workers in an organization creating posi-
tive or negative emotions, and such emotions are found to influence workers’ collective behavior
to support the organizational success (e.g., altruism, commitment to high levels of work quality,
positive attitudes).

In tourism research, Woosnam and his colleagues have conducted numerous studies (e.g.,
Woosnam, 2012; Woosnam & Norman, 2010) to examine the emotional solidarity between tou-
rists and locals, and found that tourists indicate a higher degree of agreement with the ESS
items than residents. This may be due to tourists’ openness to the local culture, whereas resi-
dents may be more critical of tourists (Urry & Larsen, 2011; Woosnam, Erul, & Ribeiro, 2017). In
addition, Woosnam, Maruyama, and Boley (2016a) explored emotional solidarity within a local
community and found that in a Brazilian neighborhood in Japan, the ethnic stereotypes that
Japanese residents held towards Brazilians strongly influenced their levels of emotional solidarity
with their Brazilian neighbors. Similarly, Woosnam, Maruyama, and Boley (2016b) revealed that
the emotional solidarity within a community can predict the residents’ concern towards ethnic
representation. However, only a few works have examined the relationship between residents’
perceptions of emotional solidarity with fellow residents in their community and how that affects
their collective behavior (e.g., support the tourism development as a community project).

A destination of ethnic neighborhood tourism can be a fertile example to explore the rela-
tionship between emotional solidarity and attitudes towards tourism. Ethnic neighborhood tour-
ism is travel to ethnic minority neighborhoods. The products of this type are often associated
with the unique foods and customs of the “authentic” ethnic culture that is not easily found
within other parts of the city or country as a whole. Various terms have been applied in the
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literature to explain this type of tourism, including tourism in ghettos (Conforti, 1996), ethnic
precincts (Collins & Kunz, 2007), ethnic islands (Timothy, 2002), ethnic urban areas (Santos & Yan,
2008), and ethnic enclaves (Terzano, 2014). Previous studies (e.g.,, Conforti, 1996; Diekmann &
Cloquet, 2015; Henderson, 2013) have also revealed various patterns and impacts of ENT. For
example, ENT may allow diasporic residents to increase entrepreneurial opportunities and
improve their socio-economic status (Pang, 2012; Santos & Yan, 2008). It may also reconstruct
the image of the neighborhood from an under-privileged, undesirable ghetto to a place of leis-
ure and tourism attraction (Conforti, 1996; Santos, Belhassen, & Caton, 2008), and empower the
ethnic minority residents (Maruyama, Woosnam, & Boley, 2016). At the same time, ENT may raise
various issues regarding cultural authenticity, identity, and ownership of such neighborhoods
(Chang, 2000; Henderson, 2013; Terzano, 2014). Generally, an ethnic neighborhood has been
formed to serve a local ethnic community, although with the initiation of tourism, it often needs
to appeal for non-ethnic visitors. As a result, Mak (2003) argues that a newly constructed
Chinatown in Sydney represents “a common Chinese heritage that could instantly be identified
as “Chinese” by non-Chinese people” (p. 96). Similarly, Conforti (1996) argues that transforming
Little Italy into a tourism destination reflects the controversy on what, how, and for whom the
ethnic neighborhood should be preserved and restored.

In addition, while ENT may allow tourists to interact with members of an ethnic minority
group, it may also increase the opportunity for residents of ethnic minority and ethnic
“dominant” groups to interact with each other. This change may have the potential to increase
opportunities for social exchange between the two groups and influence emotional solidarity
towards their ethnic counterparts and their attitudes towards ENT (Timothy & Kim, 2015). On
one hand, it may increase emotional closeness between them as dependable partners to achieve
the goal of being successful in tourism. At the same time, because ENT focuses on one particular
ethnic culture, it may cause an imbalance in the access to resources and distribution of benefits
between different ethnic groups, which may increase a feeling of anger towards the other group,
and cause antagonism towards ENT that focuses on the other’s culture (Maruyama, Woosnam, &
Boley, 2017). Thus, with implementation of ENT, residents face the transformation of an ethnic
relationship along with solidarity. With this in mind, the primary goal of this study is to examine
the influence residents’ degree of emotional solidarity with their ethnic counterparts has on their
attitudes toward tourism.

Research methods
Research context: Osaka Korean town

The Korean town in lkuno, also known as Tsuruhashi Korean town, is located in close proximity
to the central area of Osaka—Japan’s second largest city. Tsuruhashi station, the closest train sta-
tion to the Korean town, is approximately a 15-min train ride from the Osaka Station. The lkuno
ward is home to 127,783 people, including 27,801 foreign-born residents, of which 23,499 claim
Korean heritage (lkuno Ward, 2018). This is the largest concentration of Korean residents in
the country.

The Korean neighborhood in lkuno emerged at the turn of the 20th Century, when a large
number of colonial migrant workers from Korea, particularly from Chae-Joo Island, emigrated to
work for the Hirano River maintenance project that began in 1919 (Ueda, 2011). Since its emer-
gence, the Korean neighborhood had long been reputed as a place to avoid by the members of
the dominant ethnic group. Owing to this history of colonization, the Japanese-Korean relation-
ship in Japan has largely been characterized with hostility and anti-Korean sentiments among
the Japanese population. Japanese superiority had been the predominant attitude towards
Korean residents throughout the pre- and postwar periods (Lie, 2008). Yet, several turning points,
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such as the 1988 Summer Olympics and the 2002 FIFA World cup gradually increased the popu-
larity of the town as a tourism destination.

The most significant turning point for the town was the “Korean Wave,” also known as Hallyu,
the global popularity of South Korean pop culture that swept through Japan in the early 2000s.
Because of the sudden increase of popularity of Korean culture, the Korean town became re-
fashioned as a “sacred place” for Hallyu fans. As favorable sentiments towards Koreans arose
among Japanese citizens, the Korean Wave also caused the countervailing movement among
Korean residents. While the vast majority of Korean residents in Japan had needed to use
Japanese aliases to avoid discrimination before the wave, along with the spread of the boom,
both the immigrants’ generation and their descendants who had been naturalized to Japan
began revealing their ethnic origin and using their Korean names (Chung, 2006).

The current Korean town is located in a business district with ~120 restaurants, grocery
stores, souvenir shops, clothing stores, and other Korean businesses. Although many shops in
the town were originally wholesalers, some shop owners begun to sell small size, take-out food
in front of their shop spaces to attract tourists who wanted to sample authentic Korean dishes
(K. Kimura, personal communication, 25 June 2017). In addition, a number of new, modern stores
targeting fans of “K-pop” have opened in the Korean town and along the road between the train
station and the Korean town. The economic benefits from tourism are distributed to the lkuno
ward through several types of taxes. For example, tourists pay an 8% consumption tax for every
expenditure made in the Korean town. Of which, 1.7% would be paid to the government of
Osaka prefecture, and then distributed to cities and wards. In addition, the individual enterprise
tax paid by small- and medium-sized business owners would increase as the tourists’ consump-
tion expands. This five percent tax is directly paid to the prefectural government, and then, dis-
tributed throughout the prefecture, including Ikuno.

While the Hallyu boom has altered the reputation of the Korean town in a positive manner,
some (Kim, 2007; Kumpis, 2015) argue that such Hallyu phenomenon has little effect on
Japanese national sentiments towards Korean residents. Particularly, beginning in the 2010s, the
interstate relationship among Japan, South and North Koreas have constantly been tense around
various issues, (e.g., dispute over sexual slavery of Korean women during WWII, unresolved terri-
torial issues over Takeshima/Dokdo Islands, and military activities of North Korea). This has esca-
lated anti-Korean sentiment among Japanese, including repeated hate speech around Korean
neighborhoods, and may negatively affect the tourism in town (Chung, 2006; Kumpis, 2015).

Sampling and data collection

Residents living in lkuno, namely Japanese and Korean residents, comprised the target popula-
tions for the study. Heads of households or their spouses residing in the area were contacted
and asked to participate in the study between November 2013 and June 2015. Following a
multi-stage cluster sampling scheme (Babbie, 2014), lkuno-ward was reduced to 19 administra-
tive areas designated by the town office. These administrative areas were then randomly
selected. Within each administrative area, every second home was randomly selected and visited.

If the resident agreed, a questionnaire was left with the participant and picked up later that
day (Woosnam, 2011). If no one answered the door, the research team visited the next immedi-
ate house, and the second-house sequence was restarted. Survey instruments were prepared in
Japanese and Korean languages. For all languages, back translation was performed.

In total, 5,930 households were visited, and no one answered the door at approximately 58%
of the homes. At the remaining 2,489 homes, 733 surveys were distributed (an acceptance rate
of 29%). In total, 640 surveys were returned (a completion rate of 89% and overall response rate
of 26%). Of the 640 surveys completed, 14 were less than half completed and were discarded,
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Table 1. Descriptive summary of resident samples.
Variable Japanese (%) Koreans (%)

Socio-demographic
Age (Njapanese = 420, M =58.2years of age; Nkoreans = 152, M=150.4 years of age)

18-35 10.2 19.1
36-50 24.0 29.6
51-65 214 29.9
66 and over 41.0 214

Education (ngpanese = 443, Median = High school graduate;
Nkoreans = 152, Median = High school graduate)

Less than high school 10.7 8.6
High school graduate 44.0 434
Technical school or junior college 234 19.1
Four-year college or higher 219 29.0

Annual household income (ngpanese = 337, Median = ¥2,000,000 - 3,999,999;
Nioreans = 118, Median = ¥2,000,000 — 3,999,999)

Less than ¥2,000,000° 25.8 314
¥2,000,000 - 3,999,999 315 28.8
¥4,000,000 - 5,999,999 21.1 229
¥6,000,000 - 7,999,999 1.3 8.5
¥8,000,000 or more 104 8.5
Residential

Length of residence in Ikuno (njgpanese = 440, M = 40.93 years; Noreans = 153; M = 34.52 years)

1-15years 16.8 18.3
16-29 years 11.6 19.9
30-45 years 28.0 235
46+ years 43.6 38.3

Interaction with one another (njgpanese = 438; M = Once or twice per month;
Nkoreans = 147; M = More than twice per week)

No interaction at all 226 2.7
Once or twice per year 1.9 0.7
Once or twice per month 137 9.5
Once or twice per week 11.2 9.5
More than twice per week 40.6 77.6

At the time this study was conducted, 1 Japanese ¥ was equivalent to $0.0096USD.

resulting in 626 usable instruments (i.e., 466 completed by Japanese residents and 160 com-
pleted by Korean residents).

Constructs and analysis

The constructs under investigation in this study are emotional solidarity and residents’ perceived
tourism impacts. To examine differences in emotional solidarity between residents of ethnic
minority and dominant ethnic groups, the authors utilized the 10-item Emotional Solidarity Scale
(see Table 1) as developed by Woosnam and Norman (2010). The 10 items comprised three fac-
tors: welcoming nature (four items); emotional closeness (two items); and sympathetic under-
standing (four items). This scale has been used in a number of tourism studies conducted in
various tourism settings (Maruyama et al., 2016; Woosnam, 2012; Woosnam & Aleshinloye, 2015;
Woosnam, Erul, & Ribeiro, 2017), demonstrating its strong reliability and validity.

To examine resident attitudes concerning tourism, the authors adopted 17 items from the
Tourism Impact Attitude Scale (TIAS) (Lankford, Chen, & Chen, 1994). TIAS is a two-dimensional
scale to measure both resident support for tourism and resident perceptions of tourism’s contri-
butions to the community. The TIAS has been one of the most standardized scales used to meas-
ure resident attitudes towards tourism since its development in the early 1990s. The scale has
been used in numerous studies in tourism conducted in various countries, including in the
United States (Woosnam, 2012), Japan (Maruyama et al., 2016), Malaysia (Abas & Hanafiah, 2013),
and Northern Serbia (Petrovi¢, Bjeljac, & Demirovi¢, 2016).
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For each scale, respondents were asked to indicate their level of agreement by using a 7-
point scale, where 1=strongly disagree and 7 =strongly agree. Additionally, residents were
asked questions concerning socio-demographic and residential information (e.g., gender, age,
marital status, education, annual household income, and length of residency).

To address the first purpose of this article, which involved comparing the scores of emotional
solidarity and attitudes towards tourism between Japanese and Korean residents, multiple ana-
lysis of variance (MANOVA) was undertaken. ANOVAs were conducted with the utilization of IBM
SPSS v.25. Confirmatory factor analysis (CFA) was then used to examine the factor structures
of each ESS and TIAS scale. Ultimately, structural equation modeling (SEM) was employed to
examine the relationship between ESS and TIAS (the final purpose of this research). EQS v6.3
was utilized for both CFA and SEM analysis.

Results
Residential sample profiles

Relative to Japanese participants (M =58.2years of age), Korean participants (M =50.4years of
age) were slightly younger, though each had the same median level of education (i.e., high
school graduate). The two resident groups had the same median annual household income (i.e.,
¥2,000,000-3,999,999) as well. Length of residency was somewhat similar, with Japanese
residents (M =40.93 years) indicating they lived in lkuno, slightly longer than Korean residents
(M=34.52years). When asked about degree of interaction with one another, Koreans claimed
they interacted with Japanese residents more than twice per week on average, versus Japanese
who claimed they interacted with Koreans once or twice per month.

Comparing Japanese and Korean residents’ emotional solidarity with one another

A MANOVA with Wilks's A was undertaken to determine if Japanese and Korean residents’
perceived emotional solidarity with one another was different than the ten-item ESS. Significant
differences were found among resident populations on all items (Wilks's A=0.78, F(10,593) =
17.05, p < 0.001), with Koreans ranking the 10 items significantly higher than Japanese residents.
The multivariate n2 based on Wilks's A was modest, 0.22, indicating that 22% of the multivariate
variance of the ten ESS items was associated with either being a Japanese or Korean resident.
Table 2 provides output for the MANOVA model and its ANOVA results for each ESS item.

Comparing Japanese and Korean residents’ perceptions of tourism impacts

An identical MANOVA with Wilks's A was performed to see whether the resident groups perceived
impacts of tourism (across the 17 TIAS items) differently within Ikuno. As with the ESS items,
Koreans reported higher item means, with 13 of the 17 significantly different (Wilks's A =0.91,
F(17,595) = 3.59, p < 0.001). The multivariate 2 based on Wilks's A was 0.09. ltems that residents
expressed the same level of agreement on pertained to better roads due to tourism, quality of life
improving because of tourism development, quality of public services improving due to more tour-
ism, and household standards of living increasing because of tourist spending. Table 3 provides
output for the MANOVA model and its ANOVA results for each TIAS item.

CFA for measurement models of each resident sample

Prior to examining the relationship between ESS and TIAS factors, measurement models using
CFA were undertaken so as to examine factor structure of each construct. This two-step
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Table 2. Differences® in emotional solidarity scale (ESS) items® between Ikuno (Osaka) residents.

Japanese Korean

residents residents
ESS ltem Mean Mean F p
| appreciate [1° residents for the contribution they make to the local economy. 4.23 5.22 49.80 0.00
| have made friends with some [1° residents in Ikuno. 531 6.38 21.11 0.00
| feel close to some []° residents | have met in Ikuno. 5.57 6.66 25.61 0.00
| understand []° residents. 4.80 6.13 107.77 0.00
| treat [1° residents fairly. 5.45 6.34 51.30 0.00
| feel affection toward [1° residents in Ikuno. 4,60 5.92 114.28 0.00
| identify with [I° residents in Ikuno. 4.21 5.59 109.83  0.00
| am proud to have []° residents in Ikuno. 3.85 51 82.34 0.00
| have a lot in common with [1° residents in Ikuno. 4.10 5.60 99.45 0.00
| feel the community benefits from having [1° residents in lkuno. 4.28 5.77 112.44 0.00

MANOVA model Wilks's A =0.78, F(10,593) = 17.05, p < 0.001, n2 = 0.22.
Pltems were rated on a 7-point scale, where 1= strongly disagree and 7 = strongly agree.
“Korean or Japanese; opposite of sample in question.

procedure (i.e, CFA measurement model — SEM) was performed for each resident sample.
Following Woosnam (2011), LaGrange Multiplier tests were utilized in building the models with
all error terms included, then Wald tests were employed to trim the models by removing error
terms in such a way so as to not violate the critical value of 3.84 for sz/df (Tabachnick & Fidell,
2013). For the Japanese residents’ model, 74 error terms (i.e., 55 error covariances and 19 cross-
loaders) were identified, and 70 successfully removed. For the Korean residents’ model, 93 error
terms (i.e, 74 error covariances and 19 cross-loaders) were identified, and 89 successfully
removed. Four items for each sample had to be removed from the final measurement model as
they violated the 3.84 critical value; two of which were common across each sample (i.e., “one of
the most important benefits of tourism is how it can improve local standard of living” and
“shopping opportunities are better in Ikuno as a result of tourism”). As can be seen in Table 4,
a nearly identical three-factor structure of the ESS and two-factor structure of the TIAS resulted
for both resident samples.

RMSEA (as one representative absolute model fit index) values for the two measurement
models were considered ‘fair’ (falling between 0.05 and 0.08) (Browne & Cudeck, 1993).
Incremental model fit indices (as represented by the CFI) exceeded the 0.95 threshold for the
Japanese resident sample to be considered ‘good’ per Kaplan (2009) suggestions. The CFl for the
Korean resident sample was close to this standard at 0.92, falling in the range of what Browne
and Cudeck (1993) would term ‘acceptable.” All items within the five factors for the two samples
had standardized factor loadings that exceeded the critical value of 0.50 as Comrey and Lee
(1992) suggest and were significant (p < 0.001; t value exceeding 3.29). Factors within each
model all demonstrated high internal consistency with maximal weighted alpha (MWA) values of
at least 0.70. Average variance extracted (AVE) for each of the factors within the models also
exceeded the 0.50 critical value, which according to Hair, Black, Babin, and Anderson (2010)
is a good rule of thumb.

SEM of ESS factors explaining TIAS factors for each resident sample

To examine the relationship between ESS factors and TIAS factors, structural equation modeling
(SEM) was undertaken for each sample (Table 5). The Japanese resident model, Satorra-Bentler %>
(224, N=468) = 658.64, p <0.001; CFl = 0.93, RMSEA = 0.07, resulted in adequate fit. Each of
the ESS factors were highly significant in predicting the TIAS factor, support for tourism develop-
ment, explaining 56% of the variance (R?smc = 0.56) in the construct among Japanese residents.
The same three ESS factors were also highly significant in predicting the second TIAS factor, con-
tributions to the community, explaining 70% of the variance (R*smc = 0.70) in the construct.
Among the Korean resident sample, the model, Satorra-Bentler Xz (224, N=162) = 592.74,
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Table 3. Differences® in tourism impact attitude scale (TIAS) items® between Ikuno (Osaka) residents.

Japanese residents Korean residents

TIAS Item Mean Mean F p

Tourism should be actively encouraged in lkuno. 434 5.17 29.95 0.00

| support tourism and want to see it become 428 5.19 37.63 0.00
important to lkuno.

| support new tourism facilities that will attract new 4.02 4.82 26.20 0.00
visitors to Ikuno.

Ikuno should support the promotion of tourism. 418 5.03 32.72 0.00

In general, the positive benefits of tourism outweigh 4.06 4.56 14.74 0.00
negative impacts.

Ikuno should become a tourism destination. 434 5.06 23.01 0.00

Long-term planning by the city can control negative 435 4.82 12.18 0.01
environmental impacts.

It is important to develop plans to manage growth 479 5.40 19.87 0.00
of tourism.

The tourism sector will play a major role in the 4.49 5.36 38.48 0.00
lkuno economy.

One of the most important benefits of tourism is how 3.96 452 15.25 0.00
it can improve local standard of living.

Shopping opportunities are better in lkuno as a result 3.46 3.75 448 0.04
of tourism.

Ikuno has better roads due to tourism. 3.11 3.14 0.04 0.83

The tourism sector provides many desirable 3.65 3.92 4.02 0.04
employment opportunities for residents.

Quality of life in lkuno has improved because of 3.54 3.77 1.42 0.23
tourism development in the area.

| have more recreational opportunities because of 3.34 3.76 9.89 0.00
tourism in lkuno.

The quality of public services has improved due to 3.18 338 2.74 0.10
more tourism in Ikuno.

My household standard of living is higher because of 2.36 2.55 235 0.13

money tourists spend here.

MANOVA model Wilks's A =0.91, F(17,595) = 3.59, p < 0.001, nz = 0.09.
Pltems were rated on a 7-point scale, where 1= strongly disagree and 7 = strongly agree.

p <0.001; CFI = 0.91, RMSEA = 0.08, resulted in adequate fit. However, the ESS factors explained
a lesser degree of variance in each of the TIAS factors. Only two of the three ESS factors (exclud-
ing emotional closeness) were highly significant in predicting the first TIAS factor, support for tour-
ism development, explaining 27% of the variance (R*suc = 0.27) in the construct among Korean
residents. The same two ESS factors were also highly significant in predicting the second TIAS
factor, contributions to the community, explaining 32% of the variance (RZSMC = 0.32) in
the construct.

Discussion and conclusion

This study examined the relationship between residents’ perceived emotional solidarity with their
ethnic counterparts and their attitudes towards tourism development in lkuno ward, where ENT
focused on Korean culture has flourished. It was the first kind of study to compare such relation-
ship between representatives of a dominant ethnic group (Japanese residents) and a minority
ethnic group (Korean residents) residing within the same community. The results indicated the
significant role of emotion in social exchange in forming residents’ attitudes towards tourism
development.

The first research goal was to compare the scores on ESS and TIAS between Japanese and
Korean residents. The analysis indicated that on all 10 items of ESS, Korean residents scored sig-
nificantly higher than Japanese residents. Cook and Rice (2003) argue that two actors (groups) in
a given exchange relationship may have different orientation towards the relationship when the



‘uonsanb ur sjdwes jo susoddo ‘assueder 1o ueajoy,

'€'9 SD3 ul pauodas se eydje payblam |ewixely,

"L00°0 > d 1e Juedubis 31am $Is3) 1 (1Y,

*221bD A1buo.is =/ pue 2a1bpsip Ajbuosis = | 1dym ‘3|eds Julod-7 B UO palel UM SWa]Y,
"£0°0 = YISWYH ‘260 = 14D ‘1000 >d ‘9L°£LS = (TIL =N ‘0TT) % Jopuag-eLoles,

"0°'0 = Y3ISNY ‘96'0 = 14D ‘L00'0 > d '¥9'SLy = (89F =N ‘0TT) X 19puag-enoles,

"
@
3
5 (6T°91) 8L we -— "sJuaplsal Joy saiunyoddo JuswAojdwa 3jqelisap Auew sapiaoid 4013 wSUNOY aYy|
e S — -— "WISIINOY JO 1INS3J B Se ouny|| ul J911aq aJe sanunuoddo Huiddoys
o (89°T0) 06 LL€E (0£91) vs' $5'€ eaJe 3y} Ul Juswdo[aASp WISINO} Jo asnedaq panoidwi sey ouny| ul 3j1 jo Aujenp
2 (€zol) 09 944 (6T'6l) L9 9¢'C *2J9Y puads sisunoy Asuow Jo asnedaq Jaybiy si bulal jo piepuels pjoyasnoy AW
M (6L€l) €L 1433 (LTol) € LL'E ‘WISLIN0Y 0] aNp Speol J311aq sey ouny|
3 (86'£1) T8 9L'€ (20'92) 68 vE'€ ‘ouny|| Ul WSKNO} JO 3snedaq saniunioddo [euUOIIRAIAI dIOW dARY |
2 (8T'8l) T8 8¢'E (cTso) L6 8l'e "ouny| Ul wsunoy alow 0y anp panoiduwi sey sad1aas diignd jo Aujenb ay)
5 19 z6° e 8s° z6 e Ayunwwo) o3 suounquiuo)
4 i — —  Buinl| Jo piepueis [e20] aAcidwil UBD 1 MOY SI WISLNO] JO S)YBUSQ Jueniodwl 1sow 3y) Jo auQ
m (S6°2) LS 95y (19'8) LS 90" ‘spedwl aAebaU YBIIMINO WISLINOY JO s)yduag dAlsod ay) ‘|essuab ul
= (89'8) €5 4224 (T 09 GEY 'spoedwll [RIUSWIUOIIAUD dAIRBAU [043U0d ued A1d 3yl Aq buluueld wiud)-buoT
S (L6°€l) 1L 6L ‘wis1nol Jo yimoib abeuew o1 sueid dojaaap 03 Juenodw i 3
(og'6l) 98 9¢'S (¥¥'e) 98 6v'v *Awou0d3 ouny| 3y} ul djos Jofew e Aejd [|Im J03I9S WISIINOY BY|
(€6'61) ¥8 437 (£0°ST) 9% 07 "ouny|| 0} SIO}SIA MU 1DBINE [[IM JRy} S1}|IDe) WiSLNo} mau Joddns |
(zrgl) 98 90°'s (60°87) €6 1494 ‘UOIRUIISIP WISIINO) B 3WO0d3g PINOYs ouny|
(19°S7) v6' €0'S (18'87) €6 8Ly "wsuno} jo uonowouid ay3 poddns pinoys ouny|
(vTel) S8 LLS (6£°0€) €6 1434 "ouny|| uj pabeinodua Aj9A1dE 3q pINoYs wisNo|
(0¥'¥2) T6 6L'S (86'67) ¥6° 8Ty ‘ounyj| 0} Juepodwi SWO0d3q I 39S O} JUBM pue wsLnol yoddns |
v9° 96° 00°s 89° L6° 434 Juawdojana@ wslinoj 104 yioddns
(6€°€1) mn €19 (vzsl) 8 08Y 'S)uSpIsal [] puelsiapun |
(zoel) v 09's (sT'10) 9 oLy "ouny| Ul S)u3pISal |[] YHM UOWILOD Ul 10| & 3AeY |
(00'L2) ¥ 4 (€5'10) L 09Y "ouny| Ul S)uapIsal |[] pIemo) uondaye 33y |
(¥6°€0) L 65'S (99'€0) om Ly ‘ouny| ul Scw_u_mm: J[1 yum Aynuapl |
95" 98 18 (1 16’ 1144 m:.szsn%za JnayivdwAs
(tTs) T 99'9 (6T°0¢5) S8 LSS "OUNY| Up J3W 3ARY | SIUBPIS3 |[] BWOS 0} 3SOP 93 |
(6L°11) S8 8¢9 (tr'1) L8 LE'S ‘ounyj| Ul SJUPISI |[] SWOS YIM SPUSLY SpeW 3ARY |
29 8s 259 174 8 1447 §Sauaso|) [puoijowy
(56'8) 09 v — “Aptey syuspisal [ jean |
[ — -— (s9°61) 64 8Ty "ouny| ur syuapisal |[] buirey woly syauaq AYunwiliod mf 1994 |
(65°0L) ¥S ws (ss'8l) 08 €Ty "Awiou0dd [30] 01 3xew A3Y) UOIINGLIUD BY) J0j sJudPISal [] dreaidde |
(¥S°L) ¥S LS (€8'17) 88 S8'€ ‘ouny| ur syuapisal |[] aney o3 pnoid we |
1S (74 95°¢ 89’ L8 434 ainjpN bujwosjam
NV YMIN (3N[eA 3) >UB3 EN\/ VM (;oN[eA 1) ,ueapy way buipuodsaliod pue Jope4
Buipeo Buipeo
J0)oe} pP1S 1o1oe} p1s
GSIuapIsal LSIUBPISII
uealoy asaueder

*sdnoJB JuapISaI Y10 J0f S|POW JUSWIAINSEIW WOl SYNS3I 4D "t 3|qe]



1136 N. U. MARUYAMA ET AL.

Table 5. SEM results from path models for both resident groups.

Japanese residents® Korean residents®

Regression path B p R?SMC B p RPSMC
Esswelcoming nature TIAssupport for tourism development 0.52 <0.001 056C 0.30 <0.001 0-27d
Essemotional closeness TIASsupport for tourism development 0.10 <0.001 0.10 0.15
Esssympathetic understanding ~~ TIASsupport for tourism development 0.84 <0.001 0.44 <0.001 ¢
ESSwelcoming nature TIAScontributions to the community 0.63 <0.001 0.70° 0.63 <0.001 0.32
Essemotional closeness TIAScontributions to the community 0.18 <0.001 0.18 0.27
Esssympathetic understanding TIAScontributions to the community 0.85 <0.001 0.26 <0.001

aSatorra-Bentler xz (224, N=468) = 658.64, p < 0.001, CFI = 0.93, RMSEA = 0.07.
bSatorra-Bentler XZ (224, N=162) = 592.74, p < 0.001, CFI = 0.91, RMSEA = 0.08.

ZRZZSMC = 0.56; all three paths explai.ni.ng 56% of vari.ance i.n TIAS upport for tourism development-
eRZSMC = 0.27; all three paths expla!n.lng 27% of variance in TIASsupport for tourism development-
fR2 smc = 0.70; all three paths expla.m_lng 70% of variance in TIAS ontributions to the community-
R“smc = 0.32; all three paths explaining 32% of variance in TIAS ongibutions to the community.

relationship is in power-imbalance. Arguably, in this study, Korean residents feel the relationship
with Japanese neighbors as more valuable and reciprocal than the Japanese residents do
(Lawler, 2001). Increased opportunities for social exchange associated with ENT may have
brought Korean residents, formerly a marginalized group, with positive emotions and gratitude
towards Japanese neighbors. However, Japanese residents may feel the relationship is more
strained with Korean residents because of unequal distribution of benefits gained from the
relationship (i.e. economic and social benefits from tourism) (Loukaitou-Sideris & Soureli, 2011).
Also, this may be because of an on-going history of anti-Korean sentiments among the Japanese
population (Ito, 2014).

Similarly, Korean residents scored significantly higher than Japanese residents on 13 of the 17
items within the TIAS, indicating that Korean residents support tourism development in their
town and have a greater sense of appreciation for the contribution of ENT to the town more
than their Japanese counterparts. This finding is also in line with the results of previous studies
(Loukaitou-Sideris & Soureli, 2011; Maruyama et al., 2016) that reveal distribution of benefits of
ENT is often skewed towards the minority residents. The findings from ESS and TIAS corroborate
the function of ENT in potentially altering the power structure of an ethnic community, elevating
the social and economic status of formerly marginalized groups while disempowering the
members of the dominant ethnic group (Maruyama, Woosnam, & Boley, 2015).

The second goal was to confirm the factor structure of ESS and TIAS among the two samples
of this study. CFA indicated that the factor structures of ESS among the two populations were
nearly identical. Similarly, CFA indicated factor structure of TIAS among both groups was nearly
the same as what Woosnam (2012) and Wang and Pfister (2008) found. Also, tests of reliability
and validity showed that psychometric properties of each scale were sound among both groups.
This finding supports the appropriateness of using both scales in international samples.

The third, and the main, goal of this study was to examine whether the resulting ESS factors
could significantly predict factors of the TIAS. The analysis indicated that, among Japanese
residents, all ESS factors positively predict both TIAS factors. This is parallel to the finding of
previous studies (Ma & Qu, 2011; Sierra & McQuitty, 2005; Tse & Dasborough, 2008) that indicate
the significant relationship between emotion in social exchange and collective behavior. This
supports an affect theory of social exchange (Lawler, 2001), suggesting the importance of foster-
ing a sense of emotional solidarity with ethnic minority residents to enhance support for tourism
among the majority residents. On the other hand, among Korean residents, although most
of the relationships were significant, the ESS factor, emotional closeness, did not predict either
TIAS factor. The difference between Korean and Japanese residents can be interpreted in terms
of the divergent roles of emotion in the social exchange and its influence on the resulting
collective behavior. More precisely, for Japanese residents, who do not have direct access
to tourism resources, the emotional solidarity with Korean residents, such as a sense of
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appreciation, gratitude, or anger, played a significant role in engaging in collective behavior (i.e.,
support for tourism) (Lawler, 2001; Lawler & Thye, 1999). This is consistent with other studies
(Maruyama et al., 2016; Wang & Pfister, 2008) that indicate those who are less likely to per-
ceive economic benefits from tourism are more likely to be influenced by a variety of non-eco-
nomic factors (i.e., emotional connectedness) from tourism than those who receive economic
benefits from tourism. On the contrary, for Korean residents, the friendship with Japanese resi-
dents may matter less in forming their positive or negative attitudes towards tourism because
they are more likely to obtain the economic goal (i.e., the wellness of their households and
community through tourism) without feeling as emotionally connected to their ethnic
counterparts.

Implications

Findings from this study have both theoretical and practical implications. While numerous stud-
ies have utilized SET to examine the residents’ attitudes towards tourism in the past three deca-
des (e.g., Choi & Murray, 2010; Gursoy et al., 2010), missing from this literature is a discussion of
emotional ties generated through SET among residents within a local community and its influ-
ence on their attitudes towards tourism. Arguably, results of this study indicate that Korean resi-
dents who are more likely to receive direct economic benefits from tourism have more positive
attitudes towards tourism. At the same time, results also indicate the significant relationship
between emotional solidarity with residents’ ethnic counterparts within their community and
their attitudes towards ENT. This is especially the case among Japanese residents. That is to say,
bringing an emotional aspect to the social exchange theory contributes more to our understand-
ing of residents’ attitudes about tourism development.

Findings from this study suggest that it is important to understand the perspectives of mul-
tiple groups of people in a community, since groups may not have the same feelings towards
one another and the tourism environment in their community. Though Koreans were generally
positive about their relationships with Japanese individuals, Japanese residents did not recipro-
cate this degree of positivity. Because Japanese residents were less supportive of tourism in the
ENT and less emotionally connected to Koreans, more work should be done to better under-
stand how to enhance Japanese (or other dominant ethnic groups in ENTs) support for tourism,
feelings of solidarity with ethnic minority residents, and involvement in tourism-related endeav-
ors. Giving Japanese residents the opportunity to become involved in a joint venture with
Koreans could improve their relationships and support for tourism. Findings of this study also
suggest that future research should continue to use both ESS and TIAS scales in
international samples.

Study limitations

In addition, this study was conducted in an ethnic community where a large number of its mem-
bers are “old comers,” who immigrated to Japan before 1960s, and their descendants (Chapman,
2006). These Korean old comers are often considered as “invisible” minority because of their
physical features indistinguishable from Japanese as well as their naturalized status (Lim, 2009).
These characteristics may make their relationship with the members of a dominant ethnic group
unique. Therefore, future studies need to explore the relationship between the members of eth-
nic minority and dominant groups with various histories and other characteristics. In terms of
scales used in this study, one drawback is the lack of including cultural impacts and negative
social impacts within its measurement items (Woosnam, 2012). However, the current study
attempts to use the other scale (i.e., ESS) to measure the residents’ emotional ties with their
counterparts, which are in fact types of socio-cultural impacts. Lastly, this study was conducted
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in 2013 to 2015, when hate speech against Korean residents and counter-movement were inten-
sifying in the Tsuruhashi area. Frequent anti-Korean demonstration and counter-protests may
have influenced perspectives of Korean and Japanese residents towards each other.

This study indicated both utility and limitation of an economic approach of SET. Residents
form their attitudes towards tourism depending not only on rational calculation of cost and ben-
efits but also on emotion generated through the social exchange with other members of their
community. The findings also demonstrate that, particularly in a case of ENT, while those who
have better access to tourism resources may be less concerned about the emotional aspect of
SET, those who receive less economic benefits from tourism form their attitudes towards tourism
based on positive or negative emotions towards their ethnic counterparts. ENT has the potential
both to revitalize the local economy and to increase the social exchange between ethnic minor-
ity and dominant ethnic groups whose members have historically had minimal contact with
each other. To make ENT beneficial to various stakeholders, more research is needed to explore
the role of emotion in the process of forming residents’ attitudes.
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